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1. INTRODUCTION 

 

1.1 Background & Context 

 

The landscape of retail investing has undergone a structural transformation over the past decade. The convergence of 

zero-commission trading platforms, smartphone accessibility, and ubiquitous high-speed internet has significantly 

lowered the entry barrier for dynamic market participation. Central to this demographic shift is Generation Z 

(individuals born between 1997 and 2012), who are entering financial markets at an unprecedented age compared to 

previous generations. 

From a student perspective, unlike institutional market participants who rely on fundamental equity research, terminal-

based quantitative data, and professional oversight, Gen-Z investors rely primarily on social media ecosystems for 

market intelligence, news consumption, and investment advice. 

• Social Media Ecosystem: Reddit Threads, X/Twitter, YouTube Shorts 

• Behavioural Drivers: FOMO, Confirmation Bias, Social Proof 

• Herding Output: Synchronized Trades & Volatility Spikes 

Abstract:  This paper examines the structural and psychological impact of social media platforms—specifically 

Reddit, X (formerly Twitter), and YouTube—on the decision-making processes of Generation Z (Gen-Z) retail 

investors. Through the theoretical framework of behavioral finance, this study investigates how algorithmic 

content distribution, digital peer validation, and content consumption dynamics drive herding behavior, Fear of 

Missing out (FOMO), and information cascades. Using a mixed-methods approach comprising a structured 

quantitative survey (N=100) and empirical sentiment analysis of platform discourse, the paper demonstrates from 

a student perspective that Gen-Z investors disproportionately rely on algorithmic recommendations over 

traditional fundamental analysis. The findings indicate that while social media democratizes market access, it 

accelerates systematic noise trading and market volatility, creating critical challenges for individual risk 

management and market regulation. 

Keywords: Gen-Z Investors, Herding Behaviour, Behavioural Finance, Social Media Sentiment, Information 

Cascades, Noise Trading, Fin fluencers. 
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1.2 Statement of the Problem 

Traditional economic theories, such as the Efficient Market Hypothesis (EMH), assume that investors act 

rationally by updating their expectations based on all publicly available fundamental information. However, 

social media platforms act as algorithmic amplifiers of sentiment rather than neutral clearinghouses of factual 

data. When young investors gather in digital spaces, individual decision-making gives way to collective 

psychological phenomena, leading to synchronized trading patterns (herding behavior) that disconnect asset 

prices from underlying fundamentals. 

       

2. LITERATURE REVIEW 

 

2.1 Theoretical Foundations of Herding Behaviour 

Herding behavior in financial markets occurs when individual market participants mimic the actions of a larger 

group, disregarding their own private information or rational valuation metrics (Bikhchandani et al., 1992). Key 

behavioral theories underpinning this phenomenon include: 

• Information Cascades: Occur when individuals observe the decisions of predecessors and follow suit, 

assuming the collective group possesses superior knowledge. 

• Prospect Theory & Loss Aversion: Formulated by Kahneman and Tversky (1979), this model explains 

how the psychological pain of losing money or missing out on gains leads to irrational risk-taking behaviour. 

• Social Proof Theory: Cialdini (1984) asserts that in uncertain situations, individuals look to the behaviour of 

peers to determine appropriate actions. 

2.2 Platform Dynamics & Algorithmic Amplification 

 

• Reddit: Community Validation & Upvote Architectures: Subreddits such as r/Wall Street Bets and 

r/Indian Street Bets utilize an up vote/down vote mechanism that creates strong echo chambers. High-

engagement posts receive prominent exposure, biasing user perception toward hyper-bullish or hyper-

bearish narratives. 

 

• Twitter / X: Real-Time Sentiment Velocity: Twitter/X functions as a real-time sentiment engine. 

Through cash tags (e.g., $NIFTY, $TSLA) and short-form commentary, news and speculative rumors 

propagate instantly. The high velocity of information shortens decision-making timeframes, forcing 

investors to act on impulse rather than research. 

 

• YouTube: Finfluencer Authority & Parasocial Interaction: YouTube features long-form tutorials, 

technical chart breakdowns, and short-form visual hooks. Financial creators ("Finfluencers") build 

strong para social relationships with viewers. Viewers often attribute expertise to creators based on 

video production quality and subscriber count rather than verified financial track records. 

 

3. OBJECTIVES   

This study aims to achieve four primary objectives from a student perspective: 

• To evaluate the relative influence of Reddit, Twitter/X, and YouTube on the investment decisions of Gen-Z 

retail investors. 

• To identify the psychological mechanisms (e.g., FOMO, confirmation bias, overconfidence) that bridge 

social media consumption and herding behaviour. 

• To quantify the extent to which social media-driven herding correlates with increased portfolio risk and 

speculative asset trading. 

• To propose policy recommendations for financial regulators (e.g., SEBI, SEC) to protect young retail 

investors without curtailing digital expression.
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4. RESEARCH METHOD   

 

4.1 Conceptual Framework 

The conceptual framework posits that platform-specific features act as independent variable inputs that trigger key 

psychological behavioral drivers (mediating variables), ultimately leading to herding behavior and speculative trading 

decisions (dependent variable). 

4.2 Methodology Overview 

This study adopts a quantitative research methodology based on primary data collected via a structured online survey. 

• Target Population: Gen-Z retail investors (aged 18 to 27). 

• Sample Size (N): 100 verified respondents across active retail trading platforms. 

• Sampling Technique: Convenience and snowball sampling across financial subreddits, Telegram channels, and 

university student networks. 

• Data Measurement: Likert scales (1 = Strongly Disagree to 5 = Strongly Agree) and categorical multiple-choice 

questions. 

 

5. DISCUSSION  /  ANALYSIS 

 

5.1 Sample Demographics 

The empirical sample consisted of N = 100 active Gen-Z retail investors. (Note: Since N = 100, exact response counts 

match percentage values directly). 

 

Variable Category Count Percentage (%) 

 

Age Distribution 

18–21 years 42 42.0% 

22–27 years 58 58.0% 

 

Investment Horizon 

Short-term / Intra-day 48 48.0% 

Medium-term (1–12 months) 34 34.0% 

 

Variable Category Count Percentage (%) 

 
Long-term (> 1 year) 18 18.0% 

 

 

Primary Research Source 

Social Media (Reddit/Twitter/YouTube) 69 69.0% 

News Outlets & Financial Portals 18 18.0% 

Independent Financial Statements 13 13.0% 

 

5.2 Platform Influence Metrics 

Respondents were asked to rate the extent to which each social media platform influences their trading decisions 

on a 5-point Likert scale. 

 

 

Platform 

 

Primary Function Identified 

Mean Likert Score (out of 

5.0) 

Standard 

Deviation 

YouTube Educational Content & Strategy 

Breakdown 

4.10 0.78 

Twitter / X  

Breaking News & Real-Time 

Sentiment 

 

3.85 

 

0.91 

 

Reddit 

Community Validation & 

Thread Discussions 

 

3.72 

 

0.95 

 



INTERNATIONAL JOURNAL FOR INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD          
ISSN(o): 2455-0620                                                     [ Impact Factor: 9.47 ]          
Monthly, Peer-Reviewed, Refereed, Indexed Journal with  IC Value : 86.87         
Volume - 12,  Issue - X,  XXX -  2026                   
 

 

Available online on – WWW.IJIRMF.COM Page 213 

Key Empirical Highlights (N = 100 Sample): 

• Dominance of Visual Content: YouTube achieved the highest mean score (4.10/5.0) for strategy learning and 

technical setup discovery among student and peer traders. 

• Speed of Action on Twitter/X: 72 out of 100 respondents (72.0%) reported making at least one impulse trade 

within 30 minutes of seeing a trending cash tag on Twitter/X. 

• Validation on Reddit: 61 out of 100 respondents (61.0%) stated they felt significantly more confident buying 

an asset if it was positively discussed in dedicated Reddit threads. 

5.3 Behavioural Analysis: The Role of FOMO and Herding 

To evaluate the strength of herding behavior, survey items were measured against standard behavioral finance 

constructs. 

 

Construct / Variable Correlation with Herding (r) p-Value Statistical Significance 

FOMO Level 0.79 < 0.001 Highly Significant 

Finfluencer Trust 0.71 < 0.001 Highly Significant 

Algorithmic Exposure Bias 0.65 < 0.01 Statistically Significant 

Peer Copying Frequency 0.55 < 0.01 Statistically Significant 

Lack of Independent Fundamental Due Diligence: 64 out of 100 Gen-Z retail investors (64.0%) admitted to skipping 

primary financial reports (e.g., annual reports, balance sheets) when a stock or crypto asset was actively trending across 

two or more social media platforms. 

 

6. DISCUSSION/FINDINGS 

   

Synthesis of Findings 

The empirical evidence confirms from a student perspective that social media platforms are no longer passive conduits 

for financial discussion; they function as active behavioral catalysts. The architecture of platforms like Reddit, 

Twitter/X, and YouTube incentivizes virality, high engagement, and emotional resonance—qualities that are inversely 

correlated with prudent, rational investing. 

Key Takeaways 

• Democratization vs. Misinformation: While digital platforms have demystified financial markets for young 

investors, they have simultaneously lowered the threshold for exposure to unverified investment advice. 

• Algorithmic Reinforcement: Recommendation algorithms create hyper-personalized financial feedback loops, 

leading investors into confirmation bias traps where contradictory risk factors are systematically filtered out. 

• Emergence of "Meme Assets": The collective action of Gen-Z herding can temporarily distort traditional market 

mechanics, leading to rapid price inflation in speculative assets followed by sharp market corrections when sentiment 

shifts. 

 

7. CONCLUSION   

Social media platforms have permanently changed the dynamics of retail investing among Generation Z. By providing 

immediate community access, dynamic content, and real-time sentiment tracking, Reddit, Twitter/X, and YouTube 

have fostered a trading environment where herding behavior and FOMO frequently override fundamental asset analysis. 

While these tools have empowered a new generation of market participants, they also expose young investors to 

heightened financial volatility and risk. Mitigating these systemic vulnerabilities will require a multi-faceted approach 

involving updated regulatory oversight, increased platform accountability, and targeted financial literacy initiatives 

designed specifically for the digital age. 
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8. RECOMMENDATIONS  

 

To mitigate the systemic and personal risks associated with social media-driven retail herding, action is required across 

three major stakeholder groups: 

➢ Regulatory Frameworks (SEBI, SEC) 

• Finfluencer Registration & Auditing: Regulators must mandate that content creators offering financial advice 

explicitly disclose compensated promotions, portfolio positions, and professional licensing status. 

• Real-time Sentiment Monitoring: Regulatory surveillance systems should integrate social media 

sentiment tracking tools to detect coordinated market manipulation or pump-and-dump activities. 

➢ Platform Accountability 

• Contextual Warning Labels: Social media networks should introduce automated disclaimers on posts 

containing volatile cashtags, high-risk financial claims, or trading signals. 

• Algorithmic De-escalation: Algorithms should be calibrated to prevent the viral snowballing of unverified 

financial rumors during high-volatility trading sessions. 

➢ Investor Education & Literacy 

• Gamified Risk Awareness: Financial institutions and colleges should deploy interactive training programs 

emphasizing long-term asset allocation, fundamental evaluation, and cognitive bias awareness. 
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