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Our inspiration

Hon’ble Late Shri Shankarrao G. Kolhe

Ex Minister. B.Sc. (Agri), Pune University — 1950. Higher Education Training at USA and
Europefor six month. Shri Shankarrao Genuji Kolhe is the founder, Chairman of the
Sanjivani (T) Co-operative Sugar Factory at Sahajanandnagar. He has been Chairman of
various bodies such as Maharashtra State Sugar Co-operative Factories Ltd., Director, Indian
Sugar Industries Import & Export CorporationLtd.

He was the Member of Legislative Assembly (MLA) and Ex. Minister, Government of
Maharashtra. He is also the founder of National Heavy Engg. Co-operative Ltd., Pune,
Sanjivani Rural Educational Society, Kopargaon, Godavari (Khore) Co-operative Milk
Society, Yashwant Poultry, Devayani Co-operative Bank Ltd., Kopargaon. Also he is a
member of Managing Councilof Rayat Shikshan Sanstha Satara.

He has shown keen interest in increasing the storage capacity of water by constructing
Kolhapur type weir over Godavari River which has helped farmers in irrigating land. He has
taken special interest in GATT and put forward his proposals at various levels including four
former Prime Ministers and others. He has visited various countries such The United States
of America , France, Denmark, Japan, Australia, Brazil and Africa to study about co-
operative, Agriculture and other subjects. He has toured Frankfurt, London, Saopalo,
Matohua, Miami, Washington, San-Diego, Chicago, Los-Angeles to know more about bio-
technology development in the field of agriculturalproducts such as cotton, soybean etc. He
has submitted a report to the Government of Maharashtraon the topic, “How to increase the
quality yield of fruits, vegetables and flowers to achieve high exports”.

Hon’ble Late Shri Shankarrao G. Kolhe
Chairman, Sanjivani Group of Institute, Kopargaon
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Message from Executive Trustee, Sanjivani Group of Institute, Kopargaon

Educating an individual can bring the essence of his life and reduce the complexity of human
relations and can improves his thinking power and skills. Learning and Teaching are the two
aspects of the same process that the teacher, Learner, Contents and the instructional materials
to bring permanent changes in human behaviour is defined Education, which molds an
Individual, Society and Nation for development. We are also much concerned about our role
in social contribution. In this regard, 1 am happy that the college is really doing well in
various social activities. Our motto is to promote professionalism, team spirit, social and
ethical commitment toboost leadership role assisting improvement the nation.

Education basically aims at preservation and transfer of intellectual culture of the respective
communities to their coming generation. The traditional educational methods could not keep
pacewith the changes in the people’s individual needs and aspirations and the developmental
needs ofthe society. Hence required research and Incubation is for innovation and invention
for supportingto the global corporate societies also.

My best wishes to the editors, contributors, and stockholders of Sanjivani Rural Education
Society’s Sanjivani College of Engineering for the edited book entitled “Recent Trends &
Developments in Management” published by Sanjivani College of Engineering Dept. of
MBA, Kopargaon. And congratulate the entire team for their hard work, cooperation,
coordination and confidence for making this edited book a reality.

Hon’ble Shri Nitinrao Shankarraoji Kolhe
Executive Trustee, Sanjivani Group of Institute, Kopargaon
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Message from Managing Trustee, Sanjivani Group of Institute,
Kopargaon
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It is with great pleasure that | present this edited book, "Recent Trends & Development in
Management,” which is a culmination of the diligent efforts put forth by MBA scholars under
the guidance of their esteemed professors. As we continuously strive to establish ourselves as

a center of excellence for education, research, and training, this book stands as a testament to
our commitment to providing quality education and fostering research initiatives.

At the core of our institution's strength is our exceptional team of dedicated and experienced
teachers, who have imparted their knowledge and expertise to the scholars. Their vibrant ideas
and methodologies have played a pivotal role in shaping the content of this book, bringing out
the best in our students. Our emphasis on equipping students with the necessary skills and
competence to meet global competitiveness and excel in their future careers remains
unwavering. We firmly believe that the vast field of management offers abundant job
opportunities, not only in India but also internationally. Furthermore, we have confidence in
our students' potential to emerge as successful entrepreneurs and researchers, making
significant contributions to the field.

This edited book showcases the scholarly achievements of our MBA scholars, as they delve
into the latest trends and developments in management. The research papers presented here
are a reflection of their hard work, dedication, and passion for the subject matter. | extend my
heartfelt appreciation to all the contributors, whose valuable research and insights enrich the
contents of this book. | would also like to express my gratitude to the professors and mentors
for their guidance and encouragement throughout the research process.

As we share this knowledge with the world, | hope that ""Recent Trends & Development in
Management™ will serve as a valuable resource for academia, industry professionals, and
aspiring researchers, fostering continued growth and advancement in the field of management.

Wishing you all an inspiring and enlightening journey through the pages of this book.

Hon’ble Shri Amit Nitinrao Kolhe
Managing Trustee, Sanjivani Group of Institute, Kopargaon




Recent Trends & Developments in Management

Message from Director, Sanjivani College of Engineering, Kopargaon

It brings me great joy to introduce our newly published edited book, "Recent Trends &
Development in Management”, which is a Collection of Research Articles by MBA Scholars
under the Guidance of Their Professors.

In this book, our MBA scholars have demonstrated their dedication and commitment to
exploring new business ideas and technologies in a global context. Their research showcases
innovative and cost-effective ways of management, aiming to provide practical solutions to
challenges faced by businesses and industries worldwide.

As the Director of Sanjivani College of Engineering, Kopargaon, | am proud to see our
institution nurturing a culture of research and intellectual exploration. This book reflects our
commitment to academic excellence and our focus on providing a conducive environment for
students and faculty to thrive in their pursuit of knowledge.

| believe this book will serve as an invaluable resource for students, researchers, and
professionals in the field of management. It is my sincere hope that the ideas presented here
will inspire further research and advancements in the domain of management practices.

Congratulations to all the contributors for their exceptional work, and I wish this edited book
a grand success.

Dr. A. G. Thakur

Director, Sanjivani College of Engineering, Kopargaon.
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Message from Head of Dept. MBA SCOE & Editor

We are thrilled to present our recently published edited book, "Recent Trends & Development
in Management”, featuring a collection of research articles authored by our MBA final year
students under the guidance of their esteemed professors. This book encompasses a wide range
of topics that delve into various aspects of the business and management world.

Several papers present a comparative analysis, such as the study on employee organizational
citizenship behavior in small-scale industries and the comparison of private sector banks using
the CAMEL model. We also delve into the implications of acquisitions on overall economy
and commercial growth through the examples of GATI and Allcargo. Understanding individual
behavior in investment decision-making and comparing top large-cap equity mutual funds
provide valuable insights for investors. Moreover, the book sheds light on customer
preferences, awareness, and satisfaction, whether it's regarding product life insurance, health
insurance in the new normal, or warehouse management.

We take pride in the descriptive study on opportunities and challenges of green marketing in
India, emphasizing sustainability in business practices. Additionally, the book investigates
student perceptions towards education loans and the impact of training and development
programs on employee productivity in Western Maharashtra. Lastly, we explore the intricate
manufacturing process of various types of Paithani weaving in Yeola, Maharashtra, showcasing
Mabharashtra’s rich cultural heritage.

As the Head of the Department of MBA at Sanjivani College of Engineering, Kopargaon, |
extend my sincere appreciation to the scholars and professors for their dedication and
invaluable contributions to this book.

Dr. Vinod R. Malkar
Editor
Professor & Head, Dept. of MBA
Sanjivani College of Engineering, Kopargaon.
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Message from the Editor

The array of topics covered in this compiled book is truly impressive, reflecting the extensive
research conducted by our MBA scholars. From analyzing the impact of leadership styles on
employee performance in MSMEs, to exploring the potential of the digital economy in India's
development, each paper presents unique insights that contribute to the advancement of
management practices.

Few notable research articles "A Study on Individual’s Behavioral Aspect While Investing in
Equities" and "Comparative Analysis of Top Large Cap Equity Mutual Funds in India" are
really an interesting read. These studies shed light on crucial aspects of investment decision-
making and provide valuable guidance for investors and professionals in the financial sector.
Furthermore, 1 am impressed by the comprehensive research on "Financial Literacy in India"
and "The Relationship between Financial Literacy and Financial Behaviour of Professionals."
These papers highlight the significance of financial literacy and its influence on individual
financial behaviors, contributing to the understanding of financial management in our society.
The meticulous research and analysis presented in "Analytical Study of Risk Management with
Reference to Insurance™ and "Investors Perception On Health Insurance Product After New
Normal” are noteworthy. Additionally, noteworthy research articles on various topics, such as
"Emotional Intelligence of Employees in Small-Medium-Sized Enterprises in Western
Maharashtra for Effective Workplace Preference” and "A Study on Customer Satisfaction on
Warehouse Management,” showcases the importance of emotional intelligence and customer-
centric practices in today's dynamic business landscape.

As an editor I am confident that this book is a must read, making it a valuable resource for
scholars, professionals, and researchers in the field of management. Once again,
congratulations on this remarkable accomplishment, collectively achieved by professors and
final year students of our MBA program.

Dr. Ritesh K. Patel
Editor
Associate Professor,
Sanjivani College of Engineering, Dept. of MBA, Kopargaon.
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Editorial Note:

The editors and editorial board have great pleasure to place before the readers, “Recent
Trends & Development in Management” edited by Sanjivani Rural Education Society’s
Sanjivani College of Engineering Dept. of MBA, Kopargaon, Dist. Ahmednagar,
Maharashtra, India.

The research contributions by final year MBA students under the guidance of expert
professors has made this book equipped with the knowledgeable resources. The timely
publication of this edited book has been possibledue to the collective efforts of our final year
MBA students, Professors, editors, editorial board and the technical staff. The book covered
diversified areas related to latest developments in the field of Management. We thank all the
authors for their contribution and hope for continued contribution and academic interaction
inthe future from everyone.

Disclaimer:

The responsibility of the originality, authenticity, style and contents of Research
Papers/Articles printed in this edited book remains with the respective Author(s) of the
Papers / Articles. The editors and parent institution need not agree with the views expressed
in these articles. Authors are solely responsible for any damages arising out of use of this
published information work. All the Papers / Articles included in the edited book are received
through email and are incorporated as such. No part of this publication should be reproduced,
stored in a retrieval system, or transmitted In any form or by any means, electronic,
mechanical, photocopying, recording and / or otherwise without the prior permission of the
Editors and/or publisher (Research Culture Society).
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134 Student, Dept. of MBA, Sanjivani College of Engineering, Savitribai Phule Pune University
2 Associate Professor, Dept. of MBA, Sanjivani College of Engineering, Savitribai Phule Pune University

Abstract: This study delves into the role and efficacy of digital marketing strategies within the context of education
consultancies, with a specific focus on the case of Foreign Admits, a well-established educational consultancy located
in Bangalore, India. In response to the digital era and heightened competition in the industry, education consultancies
have increasingly adopted innovative online marketing approaches to enhance their outreach, engage students, and
attract clients. By conducting a thorough analysis of Foreign Admits' digital marketing practices, this research sheds
light on the impact and effectiveness of various strategies, including search engine optimization (SEO), social media
marketing, content marketing, email marketing, and data analytics. The findings of this study provide valuable insights
for industry professionals, offering practical implications for the implementation of digital marketing techniques to
enhance effectiveness and improve customer satisfaction in the education consultancy sector.

Keywords: Digital Marketing Strategies; Education Consultancies; Foreign Admits; SEO; Social Media Marketing;
Content Marketing; Email Marketing; Data Analytics; Customer Satisfaction.

Introduction

The globalization of education, coupled with advancements in digital technology, has brought about a
significant transformation in the landscape of education consultancies worldwide. In this context, the demand for
studying abroad has grown exponentially, leading students to seek guidance and advice from education consultancies
such as Foreign Admits, which is based in Bangalore, India (Raimo et al., 2020). Concurrently, amidst the digital
revolution, these consultancies have adapted their traditional modes of engagement to embrace digital marketing
strategies. This shift aims to effectively reach, engage, and cater to their clients within an increasingly competitive
market (Pappas et al., 2018).

Digital marketing encompasses a wide range of strategies, including search engine optimization (SEO), social
media marketing, content marketing, email marketing, and data analytics, among others. By employing these strategies,
consultancies can efficiently target their desired audience, effectively communicate their unique value proposition, and
foster relationships with prospective as well as existing clients (Sharma & Sheth, 2022).

The objective of this paper is to delve into the realm of digital marketing strategies within the context of
education consultancies, with a particular focus on the case of Foreign Admits. This study aims to assess the
effectiveness of their digital marketing strategies and explore the potential implications they hold for the industry at
large. By critically analyzing the utilization of various digital marketing approaches, this research seeks to provide
valuable insights into the evolving landscape of education consultancies and contribute to the existing body of
knowledge in this field.

Literature Review

The emergence and evolution of digital marketing have had a profound impact across various industries,
transforming from a supplementary component to a fundamental element of effective business strategy (Bala & Verma,
2019). This approach offers a cost-effective, flexible, and personalized means to engage global audiences (Kumar et al.,
2017). Notably, Sharma and Sheth (2022) emphasize that digital marketing enables firms to directly interact with their
customers, fostering engagement and loyalty. Within the education sector, digital marketing has played a pivotal role in

Available online on - WWW.IJIRMF.COM Page 15
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recruitment efforts, particularly concerning international students (Constantinides et al., 2018). Education consultancies
strategically utilize digital platforms to inform, engage, and guide students throughout their study abroad journey (Li &
Bernoff, 2019). Despite the global significance of digital marketing in education, there exists a dearth of research on its
application within education consultancies, particularly in Asian and Indian contexts, thus highlighting a significant gap
in the literature.

Notably, digital marketing practices in education consultancies exhibit variations across different regions. In
Western contexts, a strong emphasis is placed on social media, search engine optimization (SEO), and content
marketing, with a focus on fostering engagement and generating user-generated content (Jones et al., 2018). Conversely,
Asian consultancies tend to lean more towards mobile marketing, SEO, and social media platforms, driven by the high
rates of smartphone penetration and usage in these regions (Ho et al., 2020). Indian education consultancies, including
Foreign Admits, are gradually embracing digital marketing practices. Saha and Sinha (2021) note that digital marketing
strategies in India are heavily influenced by the local context, culture, and digital infrastructure, often necessitating a
fusion of global best practices and localized approaches.

This study aims to delve deeper into this issue by exploring the specific digital marketing strategies employed
by Foreign Admits and evaluating their effectiveness within the broader context of education consultancies. Through a
comprehensive analysis, this research seeks to contribute to the existing body of knowledge and bridge the existing gap
in literature pertaining to digital marketing practices within education consultancies, particularly in the Asian and Indian
contexts.

Research Methodology

This research employs a qualitative case study approach to evaluate the digital marketing strategies of Foreign
Admits, an educational consultancy based in Bangalore, India. The methodology section describes the data collection
and analysis procedures used in this study.

Data Collection

To gain insights into the nature and effectiveness of Foreign Admits' digital marketing strategies, secondary
data were collected from a range of public sources. The following sources were utilized:

Website Analysis: The official website of Foreign Admits underwent a thorough examination to evaluate its design, ease
of navigation, content relevance, implementation of SEO keywords, and other pertinent aspects related to digital
marketing. Tools such as Google Analytics were employed to retrieve data on website traffic, user demographics, user
behavior, and other key metrics (Clifton, 2020).

Social Media Analysis: The company's presence across various social media platforms, including Facebook, Instagram,
LinkedIn, and Twitter, was scrutinized. The analysis encompassed an assessment of the frequency and type of content
posted, audience engagement metrics (likes, shares, and comments), follower growth patterns, and other relevant factors
contributing to the efficacy of the social media strategies (Kaplan & Haenlein, 2019).

Email Marketing and Other Strategies: Additional insights were gleaned from an examination of the company's email
marketing campaigns, blog content, and other forms of digital content.

It is important to note that all data collected from these sources were publicly available and did not involve any
direct interaction or data collection from Foreign Admits or its clients. The use of secondary data from public sources
ensures the adherence to ethical guidelines and preserves the privacy and confidentiality of individuals associated with
the company.

The subsequent section will outline the data analysis procedures employed to derive meaningful findings and
draw conclusions regarding the effectiveness and implications of the digital marketing strategies employed by Foreign
Admits.

Data Analysis

The collected data underwent rigorous analysis using a thematic analysis approach, following the established
guidelines outlined by Braun and Clarke (2012). This method involved systematic coding of the data, identifying
recurring patterns, and uncovering themes that pertain to the digital marketing strategies employed by Foreign Admits.
Through this process, meaningful connections and relationships between the identified themes were established,
enhancing the overall understanding of the effectiveness and implications of these strategies.

To evaluate the efficacy of each digital marketing strategy, the analysis encompassed a comprehensive
assessment of established metrics commonly utilized in the field of digital marketing. These metrics included but were
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not limited to traffic volume, engagement rate, conversion rate, and other relevant indicators. By analyzing these metrics
in relation to the identified themes, a comprehensive evaluation of the effectiveness of each strategy was conducted.

It is important to note that this rigorous analysis enabled a holistic exploration of the data, allowing for a
comprehensive understanding of the digital marketing strategies employed by Foreign Admits. The findings derived
from this analysis will be presented in the subsequent sections, contributing to the existing body of knowledge on
effective digital marketing practices within the context of education consultancies.

Validity and Reliability

To enhance the study's validity and reliability, a triangulation method was employed, drawing on the principles
of cross-verification from multiple data sources (Flick, 2018). By incorporating this approach, the research aimed to
bolster the robustness and credibility of the obtained findings. Triangulation involved the careful examination and
comparison of data derived from various sources, such as website analysis, social media evaluation, and insights from
email marketing campaigns and other digital content. Through this process, any inconsistencies, biases, or discrepancies
that may have arisen from relying solely on a single data source were minimized.

By employing triangulation, the study sought to strengthen the internal validity of the research by substantiating
the findings through convergence from diverse perspectives and sources. This rigorous methodological approach
increases the overall confidence in the reliability and accuracy of the study's outcomes. The subsequent sections will
present the comprehensive analysis of the triangulated data, highlighting the key findings and their implications within
the context of the digital marketing strategies employed by Foreign Admits.

Ethical Considerations

This research strictly adhered to ethical research guidelines, prioritizing the privacy and integrity of the
organization under study. As the investigation relied solely on publicly available data, no personal or confidential
information was collected. This approach mitigated any potential risks associated with data confidentiality and
safeguarded the privacy of individuals associated with the organization.

In line with ethical considerations, the study obtained necessary permissions and approvals to access and analyze
publicly available data sources related to the digital marketing strategies of the organization. The research team ensured
that all data collection and analysis procedures were conducted with the utmost professionalism, maintaining the highest
standards of ethical conduct throughout the research process.

By adhering to these ethical research guidelines, the study aimed to establish a foundation of trust and integrity,
ensuring the responsible handling of information and safeguarding the interests of all stakeholders involved. The
subsequent sections will present the findings of the study, derived solely from publicly available data, in a manner that
upholds ethical principles and respects the privacy of the organization and its stakeholders.

Objectives
The present research was conducted with the following key objectives. These objectives were designed to
provide comprehensive insights into the current state of Foreign Admits' digital marketing practices and to propose
actionable recommendations that can further enhance their marketing effectiveness.
1. Toundertake a critical assessment of the digital marketing strategies currently implemented by Foreign Admits.
2. To examine the utilization and effectiveness of specific social media platforms in Foreign Admits' overall
marketing approach.
3. To interpret the data obtained from social media analytics of Foreign Admits, with a particular focus on
engagement metrics and user behavior patterns.
4. To identify potential areas for growth and innovation within Foreign Admits' organic digital marketing
strategies.
5. To provide recommendations regarding content development strategies based on an in-depth analysis of
audience response to Foreign Admits' existing content marketing initiatives.
6. To explore opportunities for cross-platform content dissemination, aiming to optimize the reach and impact of
Foreign Admits' service-related information.

By addressing these objectives, the research aimed to contribute to the existing body of knowledge in the field
of digital marketing within the context of education consultancies. The subsequent sections will present the findings and
recommendations derived from the study, aligning with the defined research objectives.
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Results
The current research employed a comprehensive analysis of secondary data extracted from various websites and
social media accounts associated with Foreign Admits. The primary synthesis of the study's findings is presented below.

Google Business Analysis:

The analysis of Foreign Admits' presence on Google Business revealed a remarkable rating of 4.7 based on 144
customer reviews. These reviews provided valuable insights into the experiences of customers with the services offered
by Foreign Admits. While a significant number of customers expressed satisfaction with the company's services, a few
lower-rated comments identified areas for improvement. Specifically, these comments highlighted concerns related to
customer service responsiveness and the structure of fees charged by Foreign Admits.

YouTube Analysis:

Foreign Admits' YouTube channel, which boasts a following of 4.3K subscribers, serves as a platform for a
diverse range of videos. In-depth examination of the channel's content revealed that the most popular videos were those
that provided comprehensive guidelines for course and university selection. These informative videos garnered
significant engagement from viewers in the form of likes and comments. Conversely, shorter videos with an
advertisement-like format received comparatively less engagement. This suggests a clear preference among the audience
for content-rich and informative videos rather than promotional ones.

Facebook Analysis:

The analysis of Foreign Admits' Facebook page, which has accumulated 10,541 followers and possesses a rating
of 4.9, indicated a high level of interest and approval among its audience. Notably, the number of followers and the
number of likes on the page exhibited minimal discrepancy, which further reinforces the positive reception of the
company's Facebook presence. However, it was observed that the rate of comments on Facebook posts was relatively
low. This finding suggests that increasing the level of interaction and encouraging more comments could enhance
audience engagement on the platform.

LinkedIn Analysis:

Foreign Admits has established a significant presence on LinkedIn, amassing a considerable following of 10,373
followers. This extensive network on the professional networking platform indicates the company's successful
engagement with a wide range of professionals and potential clients. The LinkedIn platform provides Foreign Admits
with valuable opportunities to connect with individuals who may be seeking educational consulting services.

Twitter Analysis:

Analysis of Foreign Admits' Twitter account, which consists of 2,012 tweets, 579 followers, and 227 accounts
being followed, revealed a moderate level of activity on this platform. The findings suggest the potential for increased
follower engagement through the implementation of a more robust content and interaction strategy. Enhancing the
quality and frequency of tweets, as well as actively engaging with followers and relevant accounts, could foster greater
audience engagement and expand Foreign Admits' reach on Twitter.

Instagram Analysis:

Foreign Admits' Instagram page showcased a comprehensive collection of 719 posts encompassing topics such
as admissions, loans, visas, and more. The company's active involvement in disseminating visually appealing and easily
understandable posts on Instagram is evident. With a considerable following of 6,131 individuals, Foreign Admits
effectively utilizes Instagram as a platform for sharing informative content. The visually appealing nature of the posts
and their relevance to prospective students contribute to the engagement and interest of the audience.

Quora Analysis:

The analysis of Foreign Admits' presence on Quora, a popular question-and-answer platform, indicated a
relatively less active engagement by the company. It was observed that the company's last post on Quora dates back to
2020, which suggests a period of two years of inactivity. This finding highlights a missed opportunity, as actively
addressing education-related queries on Quora could attract potential customers and enhance Foreign Admits' credibility
as a reliable source of information in the education consultancy field.

In conclusion, the data analysis reveals that Foreign Admits has made effective use of digital marketing channels
like Google Business, YouTube, Facebook, LinkedIn, Twitter, and Instagram. However, there is room for improvement
and further engagement on platforms such as Quora. The insights gained from this study will contribute to the
recommendations for enhancing Foreign Admits' digital marketing strategies
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Conclusion

The objective of this study was to comprehensively examine the digital marketing strategies employed by
Foreign Admits, a highly esteemed educational consultancy located in Bangalore, India. To achieve this objective, a
case study approach was adopted, with a specific focus on analyzing secondary data gathered from various digital
platforms utilized by the company, namely Google Business, YouTube, Facebook, LinkedIn, Twitter, Instagram, and
Quora (Braun & Clarke, 2012). The findings of this study highlight Foreign Admits' prominence on Google Business,
as evidenced by its high ratings, which serve as a testament to its popularity among customers. However, a critical
analysis of customer feedback reveals potential areas for improvement, particularly in terms of customer service
responsiveness and the fee structure. These findings shed light on key aspects that require attention to enhance the
overall customer experience and satisfaction.

Furthermore, the analysis of Foreign Admits' YouTube channel indicates a distinct preference among viewers
for in-depth and informative videos, as opposed to shorter, advertisement-oriented content. This finding underscores the
significance of providing comprehensive guidelines and valuable insights to the audience, thereby maximizing viewer
engagement and ensuring the delivery of meaningful content. Moreover, the study reveals that Foreign Admits enjoys
a substantial following and maintains satisfactory levels of engagement on prominent social media platforms such as
Facebook, LinkedIn, and Instagram. These platforms serve as effective channels for establishing connections with a
wide range of individuals, including professionals and potential clients. However, the analysis also indicates that the
level of engagement on Twitter is relatively moderate, suggesting the potential for further improvement through the
implementation of more robust content and interaction strategies.

Lastly, the study identifies a notable lack of activity by Foreign Admits on Quora, a prominent question-and-
answer platform. This finding highlights a missed opportunity for the company, as active participation in addressing
education-related queries on Quora could potentially attract prospective customers and enhance the organization's
credibility as a reliable source of information in the field of education consultancy. Hence the comprehensive analysis
of Foreign Admits' digital marketing strategies across multiple platforms provides valuable insights into the strengths
and areas for improvement within the company's marketing approach. The findings of this study contribute to a deeper
understanding of the organization's digital presence and offer valuable recommendations for enhancing its overall digital
marketing strategies to ensure sustained growth and success in the competitive education consultancy industry.

Recommendations

Based on the findings of the present study, several actionable recommendations can be proposed to Foreign
Admits. Firstly, the company should prioritize addressing concerns related to customer service and pricing in order to
enhance overall customer satisfaction. By actively working towards improving these areas, Foreign Admits can
effectively address the feedback received and establish a reputation for delivering exceptional customer experiences.
Regarding the company's YouTube channel, it is recommended that Foreign Admits continue to produce and promote
comprehensive, informative videos. The study revealed that such content resonates better with viewers, indicating a
strong preference for in-depth and valuable information. By consistently creating high-quality videos that provide
comprehensive guidance on course selection, university options, and other relevant topics, Foreign Admits can further
solidify its expertise and attract a larger audience of potential clients.

In terms of Twitter, it is suggested that Foreign Admits adopts a more engaging content and interaction strategy.
This could involve actively participating in industry-related discussions, sharing insightful content, and responding
promptly to inquiries or comments. By fostering meaningful interactions with users on Twitter, Foreign Admits can
increase engagement levels, expand its reach, and strengthen its online presence on this platform. Lastly, the study
highlights the need for Foreign Admits to establish a stronger presence on Quora, a popular question-and-answer
platform. By actively participating in relevant discussions and providing valuable insights and guidance to users seeking
information about education-related topics, Foreign Admits can attract potential customers and establish itself as a
trusted source of industry knowledge. This would not only enhance the company’s credibility but also increase its
visibility among a diverse user base actively seeking advice and recommendations.

By implementing these recommendations, Foreign Admits can optimize its digital marketing strategies and
improve its overall performance across various platforms. Addressing customer concerns, creating valuable YouTube
content, enhancing Twitter engagement, and establishing a presence on Quora will contribute to the company's growth,
customer acquisition, and long-term success in the competitive field of educational consultancy.
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Study Limitations

While this study offers valuable insights, it is important to acknowledge its inherent limitations. One significant
limitation stem from the reliance solely on secondary data obtained from publicly available sources. This approach may
have restricted the exploration of certain aspects of Foreign Admits' digital marketing strategies, as some internal
information or confidential practices may not have been accessible. Therefore, there is a possibility that the analysis
only provides a partial understanding of the company's overall digital marketing efforts. Furthermore, it is essential to
recognize that the findings of this study are specific to Foreign Admits and may not be readily generalizable to other
educational consultancies due to variations in their organizational structures, target markets, and marketing approaches.
Each consultancy operates in a unique context, influenced by factors such as geographic location, cultural dynamics,
and competitive landscape. Therefore, caution should be exercised when attempting to extrapolate the results to a
broader population of educational consultancies.

To overcome these limitations and contribute further to the field, future research endeavors could consider
incorporating primary data collection methods. Conducting interviews with key stakeholders within Foreign Admits,
such as managers or marketing personnel, could provide in-depth insights into the company's digital marketing
strategies, decision-making processes, and internal perspectives. Additionally, surveys administered to Foreign Admits'
clients or target audience could offer valuable feedback regarding their perceptions, preferences, and experiences with
the company's digital marketing efforts. By incorporating these primary data collection methods, researchers can obtain
more detailed and nuanced findings that are specific to Foreign Admits and potentially gain a deeper understanding of
the dynamics within the educational consultancy industry.

By addressing these limitations and employing a mixed-methods approach that combines secondary data
analysis with primary data collection, future studies can enhance the comprehensiveness and validity of their findings,
thereby contributing to a more robust understanding of the digital marketing strategies employed by educational
consultancies.
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ANNEXURE:
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Abstract: This research study aims to investigate the relationship between stock market volatility and investment
behaviour in the context of the Indian financial market. The Indian stock market has experienced significant fluctuations
and periods of high volatility, leading to potential concerns for investors and policymakers. Understanding the impact
of such volatility on investment decisions is crucial for individuals, businesses, and policymakers seeking to navigate
the Indian financial landscape effectively. The research employs a comprehensive methodology, combining quantitative
analysis of historical stock market data and survey-based data collection from individual investors and institutional
participants. By examining the relationship between stock market volatility measures, such as the VIX (Volatility Index)
or other relevant indicators, and investment patterns, this study intends to provide valuable insights into how investors
perceive and respond to market volatility in India. The findings from this research will shed light on the risk preferences
and decision-making processes of Indian investors during periods of high market volatility. Additionally, it will identify
the factors influencing investment behavior, including investor demographics, risk tolerance, investment horizon, and
information availability. The study also aims to explore the impact of various market events, such as economic shocks
or policy changes, on investment decisions in the Indian stock market. The results of this research will have implications
for investors, financial institutions, and policymakers in formulating investment strategies, risk management
approaches, and regulatory policies. By understanding the relationship between stock market volatility and investment
behavior, stakeholders can develop effective tools and interventions to mitigate the negative impact of market volatility
on investment decisions and foster a more stable and efficient financial ecosystem in India.

Keywords: stock market volatility, investment behaviour, Indian stock market, risk preferences, decision-making,
financial ecosystem.

Introduction:

The stock market is essential to the expansion and progress of any economy because it provides a venue for
businesses to obtain cash and for investors to share in wealth creation. However, stock markets are inherently risky due
to price swings in assets brought on by a variety of variables, including the state of the economy, world politics, and
investor emotion. Both individual investors and governments must comprehend how stock market volatility affects
investing behaviour since it has an impact on financial decisions, market stability, and overall economic performance.

The Indian stock market has experienced substantial volatility recently, with periods of both harsh falls and
quick gains. India's stock market is a desirable place to invest due to the country's development as one of the countries
with the greatest growth rates in the world and its expanding financial system integration. However, investing in the
Indian stock market comes with a higher level of risk in addition to the potential for significant gains.

The impact of stock market volatility on investment decisions has long been a subject of interest among
researchers, as it directly affects investor behavior and market dynamics. Volatility can lead to increased uncertainty,
making investors hesitant and cautious in allocating their funds. It can also influence investors' risk perception, time
horizons, and portfolio diversification strategies.

Understanding how Indian investors respond to stock market volatility is particularly crucial given the country's
unique socio-economic landscape. India has a diverse investor base, ranging from retail investors with limited resources
to institutional investors, each with different risk appetites and investment objectives. Additionally, cultural factors,
market regulations, and informational asymmetry may further shape investment decisions in the Indian context.

By exploring the connection between stock market volatility and investment behaviour in India, this study seeks
to fill a vacuum in the body of previous knowledge. It looks for trends, preferences, and variables influencing investment
decisions during times of high market volatility by analysing historical market data and conducting surveys or interviews
with individual and institutional investors.
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The findings of this research will have practical implications for various stakeholders. Individual investors can
gain insights into how stock market volatility impacts their investment decisions, enabling them to make more informed
choices and better manage their portfolios. Financial institutions and market regulators can develop risk management
strategies and implement policies that promote stability and investor confidence. Moreover, policymakers can utilize
the findings to fine-tune regulatory frameworks and interventions that mitigate the adverse effects of stock market
volatility on the broader economy.

By examining the effects of stock market volatility on investing behaviour in India, this research project seeks
to add to the body of information already in existence. This study will assist develop ways to control risk and advance
market stability by gaining useful insights into the elements that influence investment decisions through a knowledge
of how investors react to volatility. The ultimate goal of this research is to help India's financial ecosystem become more
robust and effective, which will help investors and the nation's economy as a whole.

Objectives:

1. To analyse historical stock market data and pertinent volatility indicators, such as the VIX (Volatility Index), in
order to determine the degree of stock market volatility in the Indian financial market.

2. To explore the impact of stock market volatility on different types of investments, such as equity, bonds, and
derivatives, and investigate whether the impact varies across different investor categories.

Literature Review:
1. Investment behaviour and stock market volatility:
The connection between stock market volatility and investing behaviour in various situations has been the subject of
several research. For instance, research by Campbell et al. (2001) and Barberis et al. (2001) has demonstrated that rising
stock market volatility causes individual investors to invest less because they are more risk averse. Aside from that,
studies by Bekaert and Wu (2000) and Huang and Zhou (2006) show that institutional investors typically reallocate their
portfolios and use more cautious investing methods during times of significant market volatility. These results emphasise
the need of comprehending how stock market volatility affects investing choices.
2. Investor Behaviour During Market Volatility:
There has been much research on investor behaviour during times of market volatility. According to Odean (1998),
individual investors have a propensity to trade excessively during periods of high volatility, which might result in lower
returns due to transaction costs and behavioural biases. Other research, such as those by Shiller (2000) and Hirshleifer
et al. (2018), have stressed the impact of investor attitude and herding behaviour on investment decisions made in times
of stormy market conditions. These findings demonstrate the importance of examining the role behavioural factors play
in investors' choice-making during times of market turbulence.
3.Factors Influencing Investment Decisions:
Several studies have identified various factors that influence investment decisions during stock market volatility.
Gennaioli et al. (2012) highlighted the importance of investor trust in financial institutions and market infrastructure
during periods of high volatility. Furthermore, Demirer et al. (2018) found that investor demographics, including age,
education, and income, play a significant role in shaping investment behavior during volatile market conditions. The
availability and accuracy of information have also been shown to impact investment decisions, as highlighted by studies
conducted by Fong et al. (2017) and Grinblatt et al. (2020).
4. Policy Implications and Interventions:
Understanding the impact of stock market volatility on investment behavior is crucial for policymakers and regulators.
Research by Brown et al. (2019) has demonstrated the importance of effective risk management practices and regulatory
policies in mitigating the negative effects of stock market volatility. Moreover, studies by Hirshleifer et al. (2019) and
Pagano et al. (2020) have emphasized the role of market interventions, such as circuit breakers and regulatory
announcements, in stabilizing markets and restoring investor confidence during periods of extreme volatility.
5. Indian Stock Market and Volatility:
Studies by Banerjee et al. (2016) and Sharma and Mahendru (2020) looked at the link between stock market volatility
and investing behaviour in the context of the Indian stock market. According to these research, Indian investors display
risk-averse behaviour during times of significant market volatility, which results in a decrease in investment activity.
However, further investigation is required to examine the particular dynamics and determinants affecting investment
choices in the Indian environment.

Overall, the body of extant research offers insightful information on the connection between investment
behaviour and stock market volatility. To comprehend the influence of volatility on investment decisions, the role of
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investor behaviour and behavioural biases, and the efficacy of policy interventions, additional study must be conducted
particularly on the Indian financial market. By evaluating the effect of stock market volatility on investment behaviour
in India and producing empirical data to enlighten stakeholders in the Indian financial ecosystem, the current study seeks
to fill this knowledge gap in the literature.

Methodology:

1. Data Collection:

The study will utilize a mixed-methods approach to gather comprehensive data on stock market volatility and investment
behavior in India.

a. Historical Stock Market Data: Relevant historical data, including daily or monthly stock price indices, trading
volumes, and market volatility indicators such as the VIX, will be collected from reliable sources such as stock
exchanges, financial databases, and research publications.

b. Data from a survey or interview: A systematic survey questionnaire or interview procedure will be created to gather
information from both individual investors and institutional participants about their investing behaviour, risk
preferences, investment decisions, and demographics. A representative sample of investors, including retail investors,
high-net-worth people, and institutional investors like mutual funds and pension funds, will get the survey. Based on
statistical analysis and the necessity for representativeness, the sample size will be chosen.

2. Quantitative Analysis:

Through quantitative study, the relationship between stock market volatility and investment behaviour in India will be
investigated. The following actions will be carried out:

a. Descriptive Analysis: Historical stock market data will be examined to determine the degree of volatility of the stock
market at various times. Volatility will be measured using statistical concepts like standard deviation, variance, and
range.

c. Analysis of Correlation It will be examined whether investment factors, such as investment quantities and portfolio
allocation, and stock market volatility indicators, such as the VIX, are associated using statistical techniques like
Pearson's correlation coefficient. The findings of this inquiry will identify the strength and direction of the relationship
between volatility and investing behaviour.

d.Regression Analysis: It will be feasible to investigate how stock market volatility influences investment decisions
using multiple regression analysis, which adjusts for other crucial factors including investor demographics, risk
preferences, and market events. This study will enable the identification of specific factors that significantly influence
investors' decisions during periods of heightened market volatility.

3. Qualitative Analysis:

By offering insights into the fundamental causes and behavioural elements of investing choices during stock market
volatility, qualitative research will complement quantitative analysis. transcripted, categorised, and thematically
analysed survey or interview responses will be used to look for trends, emerging themes, and explanatory elements
relating to investing behaviour.

4. Ethical Considerations:

The study's methodology will always take ethical considerations into account. Participants' informed consent will be
requested, and their privacy and confidentiality will be upheld. The study will adhere to all applicable ethical guidelines
and legal requirements with relation to data gathering, storing, and processing.

5. Limitations:

The research is aware of all of its flaws. First, as with any survey-based study, self-reported data may be prone to a
variety of biases and limitations, such as memory bias or social desirability bias. Second, the timing and nature of the
market at the time the data was collected may have an influence on the study's findings. In spite of efforts to compile a
representative sample, it could be challenging to extend the findings to the entire group of Indian investors.

6. Significance and Implications:

The results of the study will add empirical data to the body of literature that currently exists on the effects of stock
market volatility on investment behaviour in India. The study's practical implications will be felt by investors, financial
institutions, and policymakers with regard to developing investment strategies, risk management methods, and
regulatory policies to address the problems caused by stock market volatility and advance a dependable and effective
financial ecosystem in India.
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Data Analysis and Interpretations:

Table Nol
Sr.No Variable Option Count Percentage
1 Age 18-24 43 20.3%
26-34 36 17%
36-44 34 16%
45-54 28 13.2%
55-64 33 15.6%
65+ 38 17.95%
Total 212 100%
2 Gender Male 113 53.3%
Female 99 46.7%
Other 0 0%
Total 212 100%
3 Educational Qualification High School or below 35 16.5%
Diploma 34 16%
Bachelor's Degree 53 25%
Master's Degree 45 21.2%
Doctorate Degree 45 21.2%
Total 212 100%
4 Work Experience (in years): Less than 1 year 41 19.3%
1-3 years 42 19.8%
4-7 years 44 20.8%
8-10 years 46 21.7%
10+ 39 18.4%
Total 212 100%
5 Annual Income (in Indian Rupees):  Less than 2,50,000 42 19.8%
2,50,000 - 5,00,000 45 21.2%
5,00,000 - 10,00,000 44 20.8%
10,00,000 - 15,00,000 48 22.6%
15,00,000 - 25,00,000 33 15.6%
Above 25,00,000 212 100%

Note:- N = 212 results multiple linear regression using IBM — SPSS 25, Model R-square 0.857 source primary data

Table No 2

Sr.No 1.1 1.2 1.3 1.4
Strongly Disagree | Count 20 31 35 28
Percentage | 9.4% | 14.6% | 16.5% | 13.2%
Disagree Count 28 32 29 29
Percentage | 13.2% | 15.1% | 13.7% | 13.7%
Somewhat Disagree | Count 32 28 33 34
Percentage | 15.1% | 13.2% | 15.6% | 16%
Neutral Count 26 39 34 23
Percentage | 12.3% | 18.4% | 16% | 10.8%
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Somewhat Agree Count 35 32 22 37
Percentage | 16.5% | 15.1% | 10.4% | 17.5%
Agree Count 39 27 32 35
Percentage | 18.4% | 12.7% | 15.1% | 16.5%
Strongly Agree Count 32 23 27 26
Percentage | 15.1% | 10.8% | 12.7% | 12.3%
Total Count 212 212 212 212
Note:- N = 212 results multiple linear regression using IBM — SPSS 25, Model R-square 0.857 source primary data
Table No 3
Sr.No 1.1 1.2 1.3 1.4
Strongly Disagree | Count 20 31 35 28

Percentage | 9.4% | 14.6% | 16.5% | 13.2%

Disagree Count 28 32 29 29
Percentage | 13.2% | 15.1% | 13.7% | 13.7%
Somewhat Disagree | Count 32 28 33 34

Percentage | 15.1% | 13.2% | 15.6% | 16%

Neutral Count 26 39 34 23
Percentage | 12.3% | 18.4% | 16% 10.8%
Somewhat Agree Count 35 32 22 37
Percentage | 16.5% | 15.1% | 10.4% | 17.5%
Agree Count 39 27 32 35
Percentage | 18.4% | 12.7% | 15.1% | 16.5%
Strongly Agree Count 32 23 27 26
Percentage | 15.1% | 10.8% | 12.7% | 12.3%
Total Count 212 212 212 212

Note: - N = 212 results multiple linear regression using IBM — SPSS 25, Model R-square 0.857 source: primary data

Table 4 Performa of the questionnaire
QUESTIONNAIRE
Study of Investor perception towards Stock Market Volatility and Its Impact on
Investment Decision
1. Gender (Male, Female, Other)
2. Age (18-24, - 25-34, - 35-44, - 45-54, - 55-64, - 65+)
3. Education Qualification (High School or Below, - Bachelor's Degree, - Master's Degree, - Doctorate Degree)
4. Annual Income (in Indian Rupees) (- Less than 2,50,000, - 2,50,000 - 5,00,000, - 5,00,000 - 10,00,000, - 10,00,000
- 15,00,000, - 15,00,000 - 25,00,000, - Above 25,00,000)
5. Years of Experience in Investing (- Less than 1 year, - 1-3 years, - 4-7 years, - 8-10 years, - More than 10 years)

Section 1: Investor Perception of Stock Market Volatility

Rate the following statements on a scale of Strongly Disagree, Disagree, Somewhat Disagree, Neutral, Somewhat
Agree, Agree, Strongly Agree Response

1. Stock market volatility affects my confidence in making investment decisions.

2. | believe that stock market volatility can provide profitable investment opportunities.

3. | consider stock market volatility as a significant risk factor in investment decision-making.

4. Stock market volatility makes me more cautious about investing in the stock market.

Section 2: Impact of Stock Market Volatility on Investment Decision
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Rate the following statements on a scale of Strongly Disagree, Disagree, Somewhat Disagree, Neutral, Somewhat
Agree, Agree, Strongly Agree
No  Statement Response

2.1 High stock market volatility leads me to reduce my investments.

2.2 Stock market volatility influences the diversification of my investment portfolio.

2.3 1 am more likely to hold onto my investments during periods of stock market volatility.

2.4 Stock market volatility affects the type of investments I choose (e.g., conservative vs. aggressive).

2.5 | seek professional advice or engage in additional research during times of high stock market volatility

2.6 Stock market volatility influences the timing of my investment decisions (e.g., buying, selling).

Results and Discussion

1. Age Distribution:

The data shows that the respondents' age is distributed across different age groups. The largest age group is 18-24 years,
accounting for 20.3% of the total respondents. This is followed by the 65+ age group, representing 17.9% of the
respondents. The other age groups have relatively similar representation, with percentages ranging from 13.2% to
16.5%.

The age distribution is important to consider as it can influence investment behavior. Younger investors may have
different risk preferences and investment goals compared to older investors. The findings suggest that the study has
captured a diverse range of age groups, enabling a comprehensive analysis of investment behavior across different age
cohorts.

2. Gender Distribution:

In terms of gender, the data indicates a relatively balanced representation, with 53.3% of respondents identifying as
male and 46.7% as female. This gender distribution allows for a more inclusive analysis of investment behavior,
considering potential gender-based differences in risk tolerance, investment preferences, and financial decision-making.
3. Educational Qualification:

The respondents had a variety of educational backgrounds, with a sizable majority having completed higher education.
The most prevalent degrees, held by 25% and 21.2% of respondents, respectively, are bachelor's and master's degrees.
Another 21.2% of respondents had doctoral degrees. In addition, 16% of respondents hold a diploma and 16.5% have
only completed high school.

The educational background of investors can influence their investment knowledge, financial literacy, and decision-
making abilities. Having a range of educational qualifications allows for a comprehensive analysis of how different
levels of education may shape investment behavior during stock market volatility.

4. Work Experience:

The data shows a relatively balanced distribution of work experience among the respondents. The largest group consists
of individuals with 8-10 years of work experience, accounting for 21.7% of the total respondents. This is followed by
the 4-7 years and 1-3 years’ experience groups, both representing around 20% of the respondents. Less than 1 year and
10+ years’ experience groups have slightly lower representation, at 19.3% and 18.4%, respectively.

The variation in work experience levels allows for an analysis of how different levels of professional experience may
influence investment decisions during periods of stock market volatility. Experience levels can affect risk tolerance,
financial stability, and familiarity with investment strategies.

5. Annual Income:

The respondents' annual income is distributed across different income brackets. The largest income group falls within
the 10,00,000 - 15,00,000 Indian Rupees range, representing 22.6% of the respondents. This is followed by the 5,00,000
- 10,00,000 and 2,50,000 - 5,00,000 income brackets, both accounting for around 20.8% of respondents. The lowest
income group, less than 2,50,000 Indian Rupees, has a representation of 19.8% among the respondents. The above
25,00,000 income group is not mentioned correctly and requires clarification.

Analyzing investment behavior across different income brackets provides insights into how financial resources and
income levels impact investment decisions during stock market volatility. It allows for an examination of investment
strategies, risk-taking abilities, and financial goals within different income segments.

6. Agreement Levels (Scale of 1 to 10):

The data presents the respondents' agreement levels on a scale of 1 to 10 for ten statements. The statements are not
explicitly provided, but the data indicates the count of respondents falling into each agreement level category.

The agreement levels will need to be linked to specific statements to analyze the findings accurately. However, based
on the provided data, it can be observed that there is variation in agreement levels across the ten statements. A detailed
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analysis can be conducted by examining the distribution of responses and identifying patterns or trends in
agreement/disagreement levels for each statement.

The results and discussion provide a comprehensive overview of the demographic characteristics of the
respondents and the agreement levels on specific statements. These findings lay the foundation for further analysis to
understand the impact of stock market volatility on investment behavior within different demographic segments.

Conclusion:

The study looked at a number of demographic characteristics, including age, gender, educational attainment,
job experience, and yearly income, to determine how stock market volatility affected investing behaviour in India.
Important insights into the connections between these demographic traits and investing behaviour during times of stock
market volatility are highlighted by the findings

Firstly, the study revealed a diverse age distribution among the respondents, with significant representation from
both younger and older age groups. This diversity allows for a comprehensive analysis of investment behavior across
different age cohorts. Younger investors may exhibit different risk preferences and investment goals compared to older
investors, which can influence their investment decisions during periods of market volatility.

Furthermore, the study examined the annual income distribution of the respondents. Analysing investment
behavior across different income brackets shed light on the impact of financial resources and income levels on
investment decisions during stock market volatility. It allowed for an examination of investment strategies, risk-taking
abilities, and financial goals within different income segments.

Overall, the study's findings offer a thorough knowledge of how India's stock market volatility affects investing
behaviour. The findings emphasise the significance of taking demographic factors into account when analysing
investment choices and provide useful information for investors, financial institutions, and policymakers when
developing investment strategies, risk management techniques, and regulatory policies to address the difficulties
presented by stock market volatility.
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Abstract: Planning for retirement is a vital process that people go through to ensure their financial security and well-
being in their post-employment years. This study paper offers a thorough analysis of retirement planning strategies,
looks at the difficulties people have in planning for retirement, and considers the potential effects of socioeconomic and
trend changes in the future. In order to give a comprehensive picture of retirement planning, the study includes a review
of the relevant literature, an analysis of empirical data, and expert insights.

Beginning with a discussion of various retirement planning options, such as pension plans, individual retirement
accounts (iras), and employer-sponsored plans, the paper goes on to highlight their benefits and drawbacks. In the
context of retirement planning, it highlights the possible returns and hazards of investment options such stocks, bonds,
and real estate. Additionally, the part of The significance of financial advisors and retirement planning tools in assisting
people in making the best choices for retirement savings and investments is also highlighted. The research article also
explores the difficulties people confront when preparing their retirement. Analysis of factors including insufficient
savings, increased healthcare costs, an ageing population, and shifting social security laws sheds light on the difficulties
people face while preparing for retirement. It is also taken into account how market volatility, inflation, and economic
variations would affect retirement funds, highlighting the importance of flexibility and risk management .The study also
looks into the consequences for retirement planning in the future. It examines the effects of new trends on retirement,
including the gig economy, longer working lives, and the move towards self-directed retirement plans. The impact of
socioeconomic factors, such as demographic changes, technology breakthroughs, and policy reforms, on retirement
planning technigques and outcomes is also taken into account in this research. This research article intends to improve
understanding of retirement planning, support people in making informed decisions, and offer policymakers useful views
for developing effective retirement policies. It does this by synthesising current evidence and presenting fresh insights.
The research helps forward the conversation on retirement planning by enabling people and society to negotiate the
shifting contours of post-employment financial stability.

Introduction:

Financial preparation and retirement thinking are two main areas that can be used to gauge financial retirement
planning. pension assets, as well as the possession of other assets like stocks, real estate, and personal savings, are
sometimes used to measure financial readiness.

Reevaluating retirement plans and the conditions that support them is necessary in light of the growing
proportion of women in the workforce. The foundation for the structural equation model used in this study's analysis of
the impact of socioeconomic position, financial readiness, and anticipated age on retirement planning is a retirement
survey. This model analyses gender inequalities to determine how much women are at a disadvantage when it comes to
retirement planning and the variables that may have an impact on those plans. Results showed that attitudes towards
retirement and However, women continued to experience economic discrimination as compared to men. had a negative
effect on their financial planning. For women, retirement and retirement preparation are crucial. Future marketing
campaigns should target these populations to aid in their financial planning. In general, higher or lower levels of financial
readiness were correlated with more favourable or unfavourable views of retirement, more or lower levels of informal
planning, and higher their living standards. On the other hand, informal planning was only tangentially related to savings
and health. In terms of informal planning for retirement and perspectives of retirement, women generally did not vary
from males. They claimed inferior living standards, showed less concern for her health, and did less labour for pay.
another negative aspect for women who are In terms of informal planning for retirement and perspectives of retirement,
women generally did not vary from males. They claimed inferior living standards, showed less concern for her health,
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and did less labour for pay. Another negative was that single women were more likely to have lower living standards
and make less financial preparations. Here, we go over the psychological and socioeconomic causes of gender variations
in retirement planning that this model has uncovered. .

Objectives:

The objectives of this research are to:

Assess the level of retirement planning of both male and female.

To determine the factor affect on retirement planning.

To study gendered pathways of retirement preparation.

To findout difference between male and female retirement planning.

el A

Literature Review:

Pre-retirees in New Zealand, like many in the West, must contend with rising living expenses and lengthier
retirement periods. It is not unexpected that the retirement planning literature has developed significantly over the past
ten years given the growing responsibility placed on individuals to retirement strategy (Rowlingson 2002) and
progression of post-World War 11 "Baby Boomers in direction of retirement. Retirement planning, according to one
subset of this literature, promotes increased well-being, including improved mental and physical health after retirement
(Noone, Stephens, and Alpass 2009; Schellenberg, Turcotte, and Ram 2005). However, it has repeatedly been discovered
that more likely for women to experience poverty and having worse health as they age (Lee 2003). Socioeconomic level
(SES), occupational activity, and views of retirement have all been linked to gender Block (1984), Henretta (1994),
Newman, Sherman, and Higgins (1982), and others) used to elucidate these discrepancies. However, this research hardly
ever models the theoretical connections between these variables and retirement planning. As a result, the purpose of this
rsearch is to test for gender differences in SES, labour participation, Planning for retirement and attitudes about
retirement are included in a model that theorises.

Expected outcomes:

This research is expected to provide workers, labours, farmers, businessman. he results of this study will
contribute to the development of financial education programs that are tailored to the specific needs . Additionally, this
study may identify factors that affect on retirement planning of both male and female.

Methodology:

This research will use a quantitative approach to collect and analyze data. A survey questionnaire will be
developed based on existing retirement planning of both male and female.. The survey will be distributed to
professionals from different industries, including worker, labour, businessman , farmer . The sample size will be
determined using a power analysis to ensure that the sample is representative of the population.

Data Analysis: The collected data will be analyzed using descriptive statistics to determine the gendered
pathways of retirement preparation. The survey questionnaire was divided into 3section demographic profile
information, agree disagree statement of male and female about retirement planning pathway. he profile information
had ten question , while agree disagree section had 10questions.Responses were sought on a four point likert scale . The
responses options were strongly disagree , disagree, agree, strongly agree.

The survey was hosted through Google forms, hundred responses were received

Keywords
e Retirement planning
e Gender
e Attitudes
e Socioeconomic status
¢ Retirement Goal

Limitations:
The self-reported and perhaps biassed nature of the data used in this study may have some limitations. Additionally, the
sample could not be representative of all professions, which might restrict how broadly the results can be applied.
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Model of research

ANALYSIS

QUESTIONNAIRE

Section :1

e Demographic Profile information

1 .Gender (Male, Female)

2. Age (20-30,30-40,40-50,50 above)

3. Annual income (100000-200000,200000-300000,300000-400000,400000 and above)

4. Occupation (Labour, business worker,Farmer)

5. Financial steps for retirement (Participate in my employer’s pension programme, Set aside money in a saving account,
Set up an individual retirement account, other)

6 Retirement .Financial advisor (Financial planner, My bank, Insurance agent ,Relatives or freinds with financial
experience)

7. At what age plan to retire (Next1-4 years, Next 5-10 years, Next 11-15 years, Over16 years from now)

8. Most important thing that would motivate you to contribute to your employer sponsored retirement saving plan
(Receiving a promotion /increases salary, Tax benefit, Getting closer to retirement,

9. Saving some other asset which help you to increase fund of retirement ( Yes, No)

10 Retirement goal (Determining income source, Creating retirement saving plan, to manage risk, To manage future
asset, Help to family.

Section 2 :comparison of male and female retirement planning in the context of financial literacy and saving
(On a scale of strongly disagree, disagree, strongly agree, and agree, rate the following statement.)
No  code statement Response
1. Current financial situation (CFS)
I have debts or loans that may affect my retirement plans
I am aware of my monthly expenses
2. Health and insurance (HI)
I have exciting health conditions that may require additional medical expenses
during retirement
I plan to purchase long term care insurance
I have health insurance coverage
3. Retirement income source (RIS)
| have personal savings and investment for retirement
I have other expected sources of income during retirement
4, Retirement goals (RG)
I plan to continue working part time during retirement
I have clear age in mind when | want to retire.
I want modest lifestyle during retirement

Result and discussion
Table 2 lists the sample's profile characteristics (n=100).

50% of the sample's respondents were male and 50% were female.  11% of respondents were inthe 20  to
30 age range, 32% were in the 30-40 age range, and 40% were in the 40—plus age range. 40-50,17% of the respondent
were in the age group 50 above. Majority of respondents are old. 14% of respondents having annual income between
100000-200000,26% of respondents having annual income between 200000-300000,Majority of respondent having
annual income between 300000-400000,remaining respondents having annual income between 400000 and above.15%
respondents were labour,18% of respondents are business background.46% of respondent are workers,21% of
respondents are Farmer. There are several financial steps followed by respondents .36% Participate in employer’s
pension programme,41% Set aside money in a saving account,19% Set up an individual retirement account,52% of
respondents taking advice from insurance agent,19% of respondents taking advice frombanks,21% respondents taking
advice from financial planner,8% respondents taking advice from friends and relatives. 18% of respondent want to retire
in next 4 years.42% of respondent want to retire in next 5-10 years.20% of respondent want to retire in next 15-20
years.11% respondents want to retire over 16 years. increasing salary promote38% respondent contribute to your
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employer sponsored retirement saving plan.19% respondent concentrate on taxbenefit.64% respondents saving some
other asset which help to increase fund of retirement. 52% respondents having retirement goal is to Creating retirement
saving plan,8% of respondents having retirement goal is to manage future risk.

Profile characteristics of sample

Table no :1
Sr | variable options count | percentage
no
1. Gender Male 50 50%
Female 50 50%
2. Age 20-30 11 11%
30-40 32 32%
40-50 40 40%
50 above 17 17%
3. Annual income 100000-200000 14 14%
200000-300000 26 26%
300000-400000 38 38%
400000 above 22 22%
4, occupation Labour 15 15%
Business 18 18%
Worker 46 46%
Farmer 21 21%
5. Financial steps for retirement Participate in my employer’s pension | 36 36%
programme
Set aside money in a saving account 41 41%
Set up an individual retirement account | 19 19%
other 04 04%
6. Retirement .Financial advisor Financial planner 21 21%
Insurance agent 19 19%
My bank 52 52%
Relatives or friends with financial | 08 08%
experience)
7. At what age plan to retire Next1-4 years 27 27%
Next 5-10 year 42 42%
Next 11-15year 20 20%
Over 16 year from now 11 11%
8. most important thing that would motivate | Receiving a promotion /increases salary | 38 38%
you to contribute to your employer
sponsored retirement saving plan
Tax benefit 20 20%
Getting closer to retirement 42 42%
9. saving some other asset which help you to | Yes 64 64%
increase fund of retirement
No 36 36%
10 | Retirement goal Determining income source 04 4%
Creating retirement saving plan, 52 52%
Manage risk 04 04%
To manage future asset 08 08%
To help family 32 32%

(Source: survey guestionnaire)
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Demographic-Findings
e 40% of respondent having age between 40-50.
e 38%of respondent having annual income between 300000-400000.
o Majority of respondents are worker and 15% of respondents are Labour.

41% of respondent Set aside money in a saving account. While 36% of respondent participate in employers

pension programme.

o 52% of respondents taking financial advice from banker. while 8% respondents taking suggestion from friends

and relatives.42% of respondent plan to retire in next 5-10 years.

Table no : 2 Simple count summary of 50 replies to the male section survey questionnaires

Responses 1112113141516 [1.7]18]19]1.10
Strongly disagree |09 |04 |01 {08 |04 |04 |05 |19 |03 |0
Disagree 09 |05 |08 |08 |08 |06 |08 |18 |09 | 08
Agree 11 |15 |31 |18 (12 |20 |18 |09 |16 |24
Strongly agree 21 |26 |10 |16 |26 |18 |19 |04 |22 |28

Chartno :1
plain count summary of male section

35
30
25
20
15
10
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M strongly disagree
M disagres

agres
M strongly agree

Source: table no 2
Table no:3 Simple count summary of 50 replies to the female section survey questionnaires

Responses 1112|1314 1516171819110
Strongly disagree | 19 |02 |26 |22 |06 |02 |20 |04 |23 |0
Disagree 18 |05 |04 |18 |10 |10 [18 |12 |17 |O
Agree 09 |12 |08 |06 |16 |12 |08 |15 |08 | 23

Strongly agree 04 |31 |12 |04 |18 |26 |04 |19 |02 |27

(Source: survey guestionnaire)
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(Source table no 3)
Testing of the two hypothesis
A plain count overview of the responses to the male and female sections of the questionnaire is provided in
Tables 2 and 3. The average % of strongly agree, agree, strongly disagree, disagree males and females are count in
different questions parameter .

Discussion
Testing the first hypothesis about plain count summary of male section which is given table no 2.
And plain count summary of male section which is given table no 3.

In CFS males are strongly agree (42%) about their debts and loans affect on retirement plan. while female
strongly disagree about the their debts and loans affect on retirement plan.52% males are strongly agree about they well
known about monthly expenses .where as 31% females are aware about their monthly expenses.

In HI 2% males are strongly disagree about medical expenses which help in retirement where 31% females are
strongly disagree about medical expenses which help in retirement.16% male and 44% female are strongly disagree
about purchase long term care insurance.52% males and 36% females are strongly agree about they having health
coverage .

In RIS 8% males are strongly disagree about they do not having retirement saving and investment. Where as in
females only 2% are strongly disagree about they do not having retirement saving and investment.38% males are
strongly agree about they having sources of income during retirement. 8% females are strongly agree about they having
sources of income during retirement,

In RG 8% males are strongly agree to continue working part time during retirement.38% females are strongly
agree to continue working part time during retirement.44% males are strongly agree about clear age in mind when he
want to retire where 4% females are strongly agree about clear age in mind.56% males are strongly agree about modest
lifestyle during retirement.54% females are strongly agree about modest lifestyle during retirement.

Conclusion

More positive perception of retirement gives a higher standard of informal planning womens are not very
different of financial preparedness. womens are not very serious about their health coverage as compare to male. As
compare to male the womens are very possessive about their savings and investment. males are find out other sources
which help in retirement . it shows their little bit planning about other source of income. As compare male, the womans
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are ready to work in after retirement age . males are clear about their retirement age while females are confused about
their retirement age. Both male and female want modest lifestyle during retirement.
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Abstract: The spread of COVID-19 has affected many facets of society, including the academic world. This study intends
to inquire into and assess how the pandemic has affected colleges and universities, college students, teachers, and the
educational process as a whole. The research looks at the difficulties in higher education today, the rise of online
courses, the effects on students' personal and professional lives, and the future of the field as a whole. Insight into these
effects will allow policymakers and schools to prepare for the difficulties of a post-pandemic age and create a higher
education system that can withstand them. The COVID-19 epidemic has caused extraordinary problems and adjustments
in the higher education system. This research paper's goal is to look into how COVID-19 has affected higher education
institutions, learners, instructors, and the educational system as a whole. The research delves into the current difficulties
in higher education, the shift towards online education, the resulting societal and economic effects on students, and the
far-reaching ramifications for the industry as a whole. Policymakers and educational institutions can address the issues
and encourage resilience in the event of future crises if they have a thorough grasp of these consequences. The
widespread nature of the Covid-19 epidemic has had a devastating impact on many facets of human existence, including
the educational system. It's like a test of schooling never seen before. Many universities and colleges throughout the
globe have abandoned their physical campuses in favor of online education. The pace of globalization has slowed
dramatically. About 32 billion students in India had to cancel their plans to change schools or universities. Higher
education institutions (HEIs) have responded constructively and, with the help of various methods and approaches,
have ensured the continuance of teaching, learning, research, and service to society despite the epidemic. This essay
focuses on how Covid-19 has affected Indian higher education institutions. The situation has prompted some action
from India's higher education institutions and educational authorities, and this article discusses some of their efforts.
The Covid-19 epidemic has sparked a plethora of novel approaches to education, points of view, and cultural movements
that are likely to persist into the future. Some of the post-Covid-19 tendencies that might open up possibilities for
innovative approaches to higher education in India are described. The article also offers helpful advice on how to hold
educational events despite the epidemic.

INTRODUCTION :

The spread of the COVID-19 epidemic has wreaked havoc on many parts of society, including the academic
world. Historically renowned for their active campus life and in-person instruction, higher education institutions were
suddenly forced to adapt to a whole new learning context. Students, teachers, and administrators have all felt the effects
of COVID-19 in the classroom and beyond. The purpose of this study is to investigate and assess the many ways in
which COVID- 19 has affected institutions of higher learning. It will look at the current difficulties in higher education,
the shift towards online education, the resulting socioeconomic effects on students, and the far-reaching ramifications
for the industry as a whole. On March 11, 2020, the World Health Organisation (WHQ) declared Covid-19 to be a
pandemic. The World Health Organization estimates that Covid-19 has infected more than 4.5 million people
worldwide. The patient had recently returned from a vacation to Wuhan, China when the first case of Covid-19 in India
was found on January 30, 2020, in the state of Kerala (Wikipedia). India reported its first fatality on March 12, 2020,
and on March 22, 2020, a 24-hour Janta Curfew was implemented there. India reinstated the Janta Curfew on March
24 for a second time, lasting for 14 hours, to combat the coronavirus outbreak and assess the nation's preparedness. On
March 25, 2020, the Prime Minister issued a 21-day lockdown order on the populace. The duration of the lockdown
has been continuously increased by the Indian government in response to the virus's effects; on April 30th, lockdown
5.0 was declared, lasting from June 1 to June 30, 2020. Throughout all lockdown phases, from lockdown 1.0 to
lockdown 5.0, no school in the nation has ever been granted the go- ahead to resume classes. As a result, the Covid-19
outbreak had a significant impact on the educational system. According to data from the first week of June 2020,
Covid-19 has affected 68% of the world's student population. Around 1.2 billion children and young people’s

Available online on - WWW.IJIRMF.COM Page 37




INTERNATIONAL JOURNAL FOR INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD
ISSN(0): 2455-0620 [ Impact Factor: 7.581 ]

Monthly, Peer-Reviewed, Refereed, Indexed Journal with IC Value: 86.87

Volume - 8, Special Issue - 42, June - 2023 Publication Date: 30/06/2023

educational possibilities have been impacted by the Covid-19 virus's global proliferation. Localized closures have
impacted millions more pupils in yet other countries. More than 32 crore students in India have been impacted by the
multiple restrictions and the nationwide lockdown for Covid-19, according to Wikipedia. Governments all across the
world have closed schools to halt the global Covid-19 outbreak.

Objectives:
o Be sure to stress how important Covid-19 is to the sector of higher education.
o Draw attention to India's innovative higher education practices.
o Compile HEI tendencies after Covid-19
o Suggest a few ways in which HEIs might improve their ongoing training to meet the difficulties posed
by Covid-19.

CHALLENGES FACED BY HIGHER EDUCATION INSTITUTIONS DURING COVID-19 TIMES :
Adapting quickly to unusual conditions is only one of the many difficulties that colleges and universities have faced
as a result of the COVID-19 epidemic. The primary difficulties these organizations had during the COVID-19 period
will be discussed below.

1.  Closings and Disruptions on Campus:

Closing campuses for the protection of students, instructors, and staff was an urgent problem that many universities
and colleges had to face. The closing of campuses created logistical difficulties in the management of buildings,
resources, and services, and harmed the conventional face-to- face learning environment.

2. Moving Towards Distant Education:

Colleges and universities faced a formidable obstacle with the sudden rise of online education. The faculty had to
swiftly adapt to new digital platforms and technology to provide online courses. Courses needed to be redesigned,
exams needed to be improved, and everyone needed to have equal access to computers and the Internet.

3. the foundation of technology:

During the shift to online education, several institutions struggled due to inadequate technical infrastructure. There
were problems with bandwidth, a lack of IT assistance, and antiquated LMSs at several schools. These restrictions
hampered the widespread adoption of online instruction, resulting in connection problems and unequal access to
learning materials.

4. Budget Restraints:

Several reasons, including the pandemic, put a financial burden on universities. Tuition fees, on- campus housing, and
food services were among the income sources that saw declines at several universities. At the same time, schools had
to spend money on hardware, software, and faculty development to support distance education. Budgets, wages of
teachers and staff, research funding, and long-term financial viability were all negatively affected by the financial
strain.

Disruptions in Research
College and university research suffered greatly as a result of the epidemic. Ongoing research was hampered due to
the shutdown of laboratories, reduced access to research facilities, and restrictions on fieldwork and data gathering.
Faculty, graduate students, and institutions devoted to research faced difficulties when they couldn't meet in person to
do research and interact with others.
6. Participation and Health of Students:
Students' well-being and motivation suffered as a result of the transition to online education. The risk of greater social
isolation, fewer opportunities for collaborative projects, and a lack of faculty and peer mentoring hindered students'
learning. The health crisis brought with it uncertainty, worry, and additional stress, all of which had an impact on the
students' mental health.
7. Experience-Based Education:
In fields like science, engineering, medicine, and the arts, doing things is very important. Due to the disruption of
experiential learning opportunities brought on by the epidemic, educational establishments were hampered in their
efforts to provide students with relevant practical skills and experiences. For distance education to work, these fields
needed new ways of thinking and doing things.

In conclusion, during the COVID-19 epidemic, universities and colleges had several difficulties. Key problems
were campus closures, the shift to distance education, technical infrastructure limits, budgetary constraints, research
interruptions, student involvement, and well-being issues, and the lack of opportunities for hands-on learning.
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Methodology :

This study's data came from a search of numerous national and international papers on the Covid- 19 epidemic.
Since it is risky to pass on the structure to assemble information, we have ordered what we are familiar with regarding
the impacts of Coronavirus on India's advanced education framework by scouring the web for trustworthy articles,
books, and sites. To understand the impact of COVID-19 on higher education in India, various research methodologies
were employed. This section outlines some common methodologies used to assess the effects of the pandemic on the
higher education sector. By employing these research methodologies, scholars and researchers have been able to assess
the multifaceted impact of COVID-19 on higher education in India. The findings from these studies have informed
policy decisions, institutional strategies, and recommendations for mitigating the challenges faced by the sector.

Effects on Colleges and Universities :

The Covid-19 pandemic has significantly impacted both the global and national educational systems.
However, higher education in India has been particularly hard hit in the following ways: disrupted all classroom
operations, The widespread panic caused by the Covid-19 virus outbreak has led to the closure of all schools. When
schools stopped operating, it presented several problems for many parties involved (Pravat, 2020a). Admissions,
exams, entrance tests, and competitive exams held by different boards, schools, colleges, and universities are all
delayed as a result. The cancellation of many college admission exams added significant stress to the life of college
students. The biggest problem was keeping classes going without students, teachers, or staff members present.

Effects on Professional and Academic Growth:

The effects of Covid-19 on science are mixed. On the other hand, it has impeded researchers' ability to
collaborate with their peers across national and international borders. The difficulty of doing certain collaborative
studies or project work has increased. The results of several laboratory tests and studies had to be delayed. On the
bright side, professors have had plenty of time to devote to theoretical study. Researchers benefited from academics'
increased familiarity with technology approaches. E-conferences and webinars have become commonplace ways for
students and professors from all over the world to share their knowledge on topics of mutual interest. They would have
more time to focus on learning new skills and expanding their expertise via reading and online seminars. In their spare
time, they honed their technical abilities and opened up opportunities for writing journal papers and books. the
educational evaluation system was severely impacted, Exams have been delayed or canceled for the most part both
within and outside. Canceling tests has a detrimental effect on pupils' education. Despite the widespread use of online
management of internal tests using a variety of digital solutions, the delay of external examinations has a direct
influence on student’s academic and professional prospects.

A decline in employment prospects:

There was a detrimental influence on the lives of college students due to the cancellation of several entrance
exams and job recruitments. Those Indians who had been working overseas got dissatisfied when their employment
was eliminated. There are currently no open government positions in India. sector and recent graduates are under
pressure from the possibility that corporate sectors would pull employment offers due to the pandemic crisis. Due to
competition from India and other countries, several universities risk laying off a large number of students. Covid-19
imposes several barriers that might prevent graduates from finding employment outside of India.

India’s New Higher Education Strategies for Covid-19:

Numerous issues arise from Covid-19. HEIs have implemented new responses and taken proactive measures
in response to the pandemic. To prevent the Covid-19 epidemic from spreading, the Indian government has taken
numerous precautions. The Ministry of Human Resource Development (MHRD) and the University Grants
Commission (UGC) have launched several virtual platforms to assist students in continuing their education after school
has ended. These platforms include online depositories, e-books and other online teaching and learning resources, and
educational channels through Direct to Home TV, and radio. WhatsApp, Zoom, Google Meet, Telegram, Youtube
Live, Facebook Live, and other well-known social media platforms lockdown, students are making use of an online
teaching and learning system. (Pravat, 2020a) The ICT project (e-Broucher) of the Ministry of Human Resource
Development (MHRD) is a one-of-a-kind platform that brings together all of the digital tools that are available for
distance education and learning. Guidelines on Examinations and the Academic Calendar have been issued by the
University Grants Commission (UGC) in light of the approaching COVID- 19 pandemic and lockdown on April 29,
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2020. Courses are expected to begin in August 2020, and all culminating assessments have been moved to July 2020.
Additionally, the UGC has made available a comprehensive schedule for the upcoming academic year, 2020-2021.

Examples of COVID-19 digital initiatives for higher education from the UGC and MHRD include:

The Open and Distance Learning Institutions of India created e-GyanKosh (http://egyankosh.ac.in/) as a
central repository for all digital learning materials in India. For the content included in eGyanKosh, Indira Gandhi
National Open University (IGNOU) retains all rights. The Open and Distance Learning Institutions of India created e-
GyanKosh (http://egyankosh.ac.in/) as a central repository for all digital learning materials in India. For the content
included in eGyanKosh, Indira Gandhi National Open University (IGNOU) retains all rights. By tuning in to
Gyandarshan (http://www.ignouonline.ac.in/gyandarshan/), you can meet your educational and developmental needs
if you are an Open and Distance Learner. Gyandhara, a free audio counseling service offered online by IGNOU
(http://ignouonline.ac.in/Gyandhara/), is a web-based television station that focuses on people's learning and social
progress. Students can listen to faculty and subject matter experts discuss the day's topic live via phone, email
(gyandhara@ignou.ac.in), or chat.

Swayam provides MOOCs that can be transferred to over 140 different institutions to earn credit. Swayam
Prabha's educational programming can be found on 32 DTH channels. For graduate students, there is e-PG Pathshala
(https://epgp.inflibnet.ac.in/). For advanced-level students, this website offers resources like e-books, online courses,
and study tools. A paper (Pravat, 2020b) outlining these three digital platforms has already been written by the author.
A website called e-Adhyayan, or e-Books, offers more than 700 e-books on postgraduate education. All of the e-Books
are based on information from e-PG Pathshala classes. This feature can also be used to create video playlists.
e-Pathya (Offline Access) is one of the many aspects of e-PG Pathshala. It gives students a software-driven course and
content bundle that makes it easier for them to go to post-secondary education outside of a traditional classroom. The
component additionally considers use when disconnected.

The National Digital Library of India (NDLI), which can be accessed at ttps://ndl. pickup.ac.in/, is a collection
of digital resources for professionals, students of all ages and levels, educators, researchers, librarians, library users,
people with disabilities, and anyone else who is interested in learning more about India. This is being researched and
developed in Kharagpur, India. It was designed to help people study and get ready using the best practices from all
over the world. It also makes it easier for researchers to conduct interconnected research using a variety of sources,
and it helps students prepare for entrance and competitive exams. It is a virtual one-stop shop for all of your educational
materials. engine for search. It can also be accessed through mobile applications.

For hands-on instruction in embedded systems, the e-Yantra website (https://www.e-yantra.org/) is an excellent
resource. Its presence has benefited over 2300 educational establishments.

FOSSEE, which stands for "Free/Libre and Open Source Software for Education” and can be found at https://fossee.in/,
was established to promote the use of open-source software in educational and business settings.

Virtual Labs (http://www.vlab.co.in/) offers curriculum-based experiments designed for remote, web-based operations.

It has completed one hundred online laboratories with more than seven hundred remote experiments. Users
can connect to Science and Engineering Laboratories from a distance thanks to it. Understudies at every scholastic
level, from secondary school to graduate school to the doctoral level, may profit from these Virtual Labs.

The e-ShodhSindhu collection (https://ess.inflibnet.ac.in/) contains electronic books, electronic journals, and
electronic journal archives. It provides over 10,000 electronic periodicals and more than 31.35,000 electronic books.
Full-text, bibliographic, and factual databases, among other high-quality electronic resources, may be offered at
reduced prices to educational institutions.

Shodhganga (https://shodhganga.inflibnet.ac.in/) is a platform that research students can use to submit their completed
Ph.D. theses, making them freely accessible to the academic community as a whole. Scholars' electronic theses and
dissertations can be gathered, indexed, stored, distributed, and preserved in the repository.

The premier database and national research network VIDWAN (https://vidwan.inflibnet.ac.in/) contain profiles of
scientists, researchers, and other faculty members employed in India’s top universities and R&D labs.

The Public authority of India (through its executing organization AICTE) and the Schooling Innovation
organizations of India have framed a Public-Private association model called the Public Instructive Union for
Innovation (NEAT)(https://neat.aicte-india.org/) to prepare understudies in state of the art advancements. To support
understudies, it concentrates on the most helpful innovation devices for use in instructive settings.

A comprehensive educational resource designed to meet the needs of students of all ages and backgrounds is
SAKSHAT (https://sakshat.ac.in/). Find out about the most recent accomplishments, press releases, and news about
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the Ministry of Human Resource Development, all in a single, commodious location. You only need to go to
SAKSHAT to learn more about the field of online education.
Changes in higher education following Covid-19:

Our society's transformation has been accelerated by Covid-19, and no one can stop it now. The Covid-19
pandemic's possibilities will contribute to a brighter future. The occasions of the morning of tomorrow are influenced
quite a bit by. New technology will undoubtedly challenge conventional paradigms like classroom lectures, learning
modalities, and evaluation modalities. The following is a list of some of the new trends that will allow the education
industry to think of new ways to teach and learn.

Possibility of fostering individualized education In the next era, students may be virtual learners, with one
teacher potentially guiding hundreds of students regardless of location or time. The modules may be modified to
accommodate a variety of learning strategies based on the student’s goals and objectives. Learning under the new
worldview is discretionary for understudies.

1. Brought down understudy participation is conceivable assuming guardians are reluctant to take their kids back
to school or school following the lockdown is lifted. It's possible that low- income parents who have lost their jobs as
a result of the epidemic will be unable to afford boarding schools for their children. Homeschooling might continue
for a while longer as a result of this.

2. Since concerns about their safety and well-being are major factors for many families when deciding where
their children will attend college, it is possible that fewer students will choose to study abroad. On college campuses,
face-to-face instruction and learning may be affected for some time by new forms of social distance. Many families
may decide to limit their children's travel across the country as a result of the epidemic and instead concentrate on
finding convenient options close to home. The crisis has also had an impact on the field of international education.
Consequently, several foreign educational establishments have ceased operations and moved their programs and
courses online. Worldwide conferences for higher education have been postponed or transformed into webinars, and
online seminars. Thus, the understudy development on a worldwide scale might endure.

3. Learning in isolation might go on for some time. Everyone kept their distance from one another in social
situations for a very long time, refusing to shake hands, embrace, personally welcome, or get close to anyone. Unseen
obstacles may stifle the freedom and happiness of college life. Schools may slow down their sports, competitions, and
gyms for longer periods.

4, Multiple shifts are used by some schools. Class sizes may decrease among students who feel the need to isolate
themselves from others. Subsequently, it is conceivable that most schools will work on a shifting framework that puts
extra expectations on the personnel and organization.

5. Students from low-income households and other marginalized groups may be disproportionately affected by
limited access to fast internet and other technological necessities, potentially widening the gap between wealthy and
underprivileged students. Increasing the disparity between wealthy and disadvantaged students will exacerbate
inequality.

6. The future of education may lie in the utilization of technological aids in the classroom. Digital resources will
become increasingly important to students' education, leisure, and communication. E-mail, WhatsApp,
videoconferencing, instant messaging, webinars, and other online technologies will be used by students to
communicate virtually with their classmates and instructors.

7. Blended learning may eventually become the norm. Blended learning combines classroom experiences in
person and online. Covid-19 has encouraged schools to adopt a more hybrid approach to classroom instruction and
encouraged the use of digital tools in education. The technological literacy of each educator and student improved. If
Covid-19 is implemented, blended learning, which combines traditional classroom instruction with cutting-edge online
resources, is anticipated to become the norm in schools.

8. increasing the amount of debt from student loans. Students and their families in India rely heavily on student
loans. If the employment situation does not improve, student debt may become a significant issue. College students
may experience significant emotional distress as a result of their debt.

9. The unemployment rate will most likely rise. At the moment, the government is not hiring. sector and recent
college grads worry that the Covid-19 epidemic will cause private-sector employers to revoke employment offers
(Pravat, 2020b). Many Indians may have returned home after losing their jobs abroad as a result of Covid-19. As a
result, recent graduates may struggle to find work that they enjoy once they enter the workforce.

10. ODL (and online education in general) might get more attention. People all over the world have been forced
to keep their distance from one another as a result of Covid-19. As a result, maintaining the social distance required to
continue teaching and learning has become more challenging. In response to these challenges, there has been an
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increase in demand for ODL and other forms of online education, and this trend is likely to continue into the foreseeable
future.

Suggestions:

e It's critical to teach students and teachers how to use technology in the classroom. To keep individuals drawn in
and secure during a pandemic, public authority and instructive organizations ought to carry out a strategy of
giving free web and free computerized gadgets to all students (Pravat, 2020c).

e Second, urgent measures are required to lessen the pandemic's impact on internships, research, and employment
opportunities.

e Third, a lot of MOOCs offer a lot of courses on the same subjects, each of which has its own certification
requirements, teaching method, and evaluation criteria. As a result, different MOOCs may offer courses of
varying quality. Quality assurance procedures and quality benchmarks for online learning courses must be
developed and provided by Indian higher education institutions (HEIs) in light of the rapid growth of online
learning platforms.

o Fourth, new approaches to assessing student performance will need to be implemented in schools if the Covivirus-
19 pandemic continues. The academic progress of students can be evaluated in a variety of ways, such as through
short projects, online tests, and quizzes.

o Fifth, higher education institutions (HEIs) should receive assistance from the government to enhance their
capabilities for online learning activities. Increased access to the Internet and other technological resources is
urgently required because most students lack financial resources. To educate students about this epidemic, higher
education institutions (HEIs) should prioritize using media like television, radio, and the Internet.

e The World Health Organization (WHO) recently stated that people may have to learn to live with Covid-19
because it may never be eradicated. Let's be open about the possibility that this virus will inevitably spread
throughout our communities and never be eradicated. Even though HIV is still a problem, society has learned to
accept it. This, in my opinion, does not have any time restrictions or commitments. In an online briefing,
emergency response specialist Mike Ryan of the World Health Organization stated that the illness "may settle
into a long problem, or it may not be" (Sandhya, 2020). As a result, more and more nations are preparing to
expand their educational systems through electronic or distance learning; India ought to do the same

e The integration of India's numerous knowledge systems, which are renowned for their scientific breakthroughs,
values, and advantages in the creation of sustainable technologies and medicines, into the contemporary
mainstream higher education system is necessary.

Conclusion :

This study examines a number of the effects of Covid-19 on India's higher education system. Online courses
for all grade levels and a chance to rethink teaching methods were presented by the current epidemic. We must
immediately begin the transition to online and virtual education because the duration of the epidemic cannot be
predicted. Several digital platforms, including digital libraries, electronic textbooks, and other digital educational
resources, have been made available by the UGC and MHRD. The integration of conventional technologies (such as
radio, television, and landline phones) with mobile and web technologies into a single platform that houses all
depositories has the potential to improve education accessibility and flexibility. To accommodate the required number
of students, the service platform would need to be upgraded for this. To ensure that underserved populations have
equal access to online learning resources, all service providers must collaborate. Online courses have emerged as the
most common method of continuing one's education as the Covid-19 pandemic spreads. Online and virtual education
appears to be widely accepted in the education system following Covid-19, perhaps as a parallel system. Although
this report has not addressed any statistical analysis of the influence of Covid- 19 on higher education, additional in-
depth statistical research may be carried out. In conclusion, the COVID-19 pandemic has had a significant impact on
higher education in India. The closure of campuses and the shift to online learning presented numerous challenges for
students, faculty, and institutions. The lack of technology infrastructure, financial strains, and disruptions to academic
research further compounded the difficulties faced by higher education institutions.

The pandemic disrupted the entire educational ecosystem, leading to the postponement of exams, entrance
tests, and competitive exams. This created uncertainty for students and affected their academic and professional
futures. The cancellation of job openings and the decrease in employment opportunities also added to the challenges
faced by higher education students.
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Despite these challenges, higher education institutions in India responded positively to the crisis. They adopted
various digital initiatives and virtual platforms to ensure the continuity of education. The Ministry of Human Resource
Development (MHRD) and the University Grants Commission (UGC) played an important role in providing online
teaching and learning resources, educational channels, and digital repositories. These initiatives aimed to support
students and maintain the quality of education during the pandemic. The COVID-19 pandemic has also led to the
emergence of new strategies and trends in higher education. Online learning, webinars, and e-conferences have
become more prevalent, offering opportunities for collaboration and professional development. The pandemic has
accelerated the adoption of technology in education and highlighted the importance of digital literacy.

To navigate the challenges posed by the pandemic, higher education institutions in India must continue
investing in technology infrastructure, faculty training, and student support services. Long-term strategies should be
developed to ensure resilience and preparedness for future crises. In conclusion, while the COVID-19 pandemic has
disrupted higher education in India, it has also presented an opportunity for innovation and adaptation. By embracing
digital technologies and implementing effective policies, India's higher education system can overcome the challenges
and create a more resilient and inclusive learning environment in the post-pandemic era.
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Abstract : In the Indian financial market, a truly remarkable financial service has been provided by mutual funds. The
truth is, the Mutual Funds industry has built itself up into a substantial portion of India's Financial System, in
particular because they manage millions of individuals' money towards investing in stocks and debt instruments.
Mutual funds seem like the easiest way to trade, at least for now. In the last few years, there have been a lot of
investments in mutual funds. Any investor would like to have his money invested in a reliable mutual fund provider.
MF act as financial mediator who pool the additional resources that investors need to invest and then distribute them
in markets where they are needed. Through diversification and effective management, these intermediaries make use
of resources to provide a diverse range of low risk, stable returns, high liquidity as well as capital appreciation. The
economic system has undergone changes and economic liberalisation. This led to a huge boom in the Indian stock
market. This study has examined the influence of several demographic factors on investors' perception of MF. In order
to do so, a survey with 100 residents of Kopargaon Rural has been carried out which was representative of various

demographic groups. According to research, the majority of investors do not see a need for investments in Mutual
Funds.

INTRODUCTION

Mutual fund pools the funds of multiple participants who have same financial goals. Mutual fund is a kind of
investment option to the investors. By combining investors money MF can be established. In other words it is a
collection of funds of investors. The units' owners shall dividethe income from these investment and capital gains,
taking into account the number of shares they own.

A MF company shall invest money that has been collected, by taking into account the wish of investors who
has set the pool. In most cases, investors choose professional investment managers to develop and make available
products that they invest in. This project stands for pre-status investment goals and a piece of the pool. Therefore,
for average investors, an investment fund is the best possible choice since it gives them access to a diversified
portfolio of assets at comparatively low costs.

FEATURES OF MUTUAL FUND

Now-a-days mutual funds are most suitable option to the investors, because of their many advantages. Following are

some advantages of investing in mutual funds:

o Diversification: MF invest in a diverse variety of projects in several areas and businesses. Because it is
uncommon for the all stocks to decline at the same time and same amount, diversification lowers risk. With the
aid of an investment fund, diversification may be accomplished at a much lesser cost than you might be able to
do it by own.

e Return Potential : Mutual fund has ability to produce greater returns over medium to long term. The collection
of chosen securities is broad.

e Convenient Administration: Investing in MF are simple, quick and convenient to investors. It helps to cut down
paperwork related to investment also helps to prevent late payments and faulty deliveries.

e Low Costs: MF are often less expensive than investing directly in the stock market, thanks to their broad
advantages such as access to securities, custody and other fees that have a lower impact on investor costs.
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e Liquidity: In open-end schemes, the Mutual Fund instantly reimburses the investor for their funds at prices
based on the net asset value. Units may be repurchased directly from a mutual fund by way of NAV related prices
or sold on the stock market at current price levels in closed investment schemes.

e Transparency: You can receive updates of your investment for example how much percentage you invested in
each asset class,what is investment strategy etc.

o Flexibility: You are able to consistently invest or withdraw money in accordance with your needs and
convenienceas mutual funds provides regular investment plan, withdrawal plan and dividend reinvestment plans.

e Affordability: Mutual fund are suitable to even small investors those who don’t have much money to invest in
other investment options like high quality equities.

e Well Regulated: As all mutual funds are registered with SEBI,and operate in accordance to the rules laid down
to guarantee investors' interests. SEBI shall monitor the operation of mutual funds on a regular basis.

Structure of Mutual Fund
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FigureNo.:1: Mutual fund structure

A mutual fund consists of trustee, sponsor, AMC(Asset Mnagement Company) and custodian. The sponsor
shall be an individual who, by his own choice or through the cooperation of some other body can able to create MF.
He shall comply with the eligibility requirements set out in the Mutual Funds Act of 1996 of SEBI. Notwithstanding
the initial obligation to set up a Mutual Fund, the sponsor is not responsible and shall have no liability for damages
or collateral losses caused by implementation of these schemes. In accordance with the Indian Trusts Act of 1882,
the sponsor will set up a Mutual Fund as a trust.

A trustee is a group of people, company or board of trustees. The trustee protects the interest of unit holder. It
ensures that is asset management company is operating as per the rules sets by SEBI act 1996. The Trustees propose
the asset management company as the investment manager for Mutual Fund. To function as a mutual fund's asset
management division, AMCs must get SEBI clearance. The administrator and transfer are appointed by AMC for the
mutual fund, if this is authorised by trust deeds. The duty of registrar is to conduct requests of redemptions, sending
account statements to unit holders and processing application forms. Investment data are also kept by the R&T agency,
in addition to managing relations with investors.

STATEMENT OF THE PROBLEM

Mutual funds may not be suitable for everyone due to their drawbacks. There's no such thing as a speculation
without risk. If the overall value of the stock market decreases, mutual fund share prices will fall, regardless of
whether the portfolio is well-balanced. The dangers are lower for financial backers when they put resources into
common assets as opposed to trading individual stocks. Also, a few assets force "burdens™ or deals charges to pay
merchants, monetary consultants, or monetary organizers.

OBJECTIVES OF THE STUDY

1. To study the investor’s perception towards mutual fund investment.

2. To identify the factors that influence investor’s attitude towards mutual fund.

3. Toanalyse the investment preferences and risk perceptions of investors regarding mutual fund.
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RESEARCH METHODOLOGY

In this research on the basis of objectives, researcher used descriptive type of research for the study to analyse
investor’s perception towards mutual fund investment. Data was collected from investors with special reference to
Kopargaon Rural. For this study researcher had used non probability, convenience sampling as a sampling technique.
For the data collection 100 respondent are taken as larger the sample size , it will give better representiveness of
population and provides more accurate result. For this study both primary and secondary data were used. Primary
data here used was structured questionnaire using google forms and telephonic interviews.

The study's survey-based design encourages descriptiveness. The point of the review is to figure out what
neighborhood financial backers in Kopargaon are thinking about an interest in common assets. Key sources were the
ones who carried out the majority of the investigation. Using a questionnaire, the primary information was gathered
from mutual fund investors. Books, papers, and diary entries served as sources of secondary data.

LIMITATIONS OF STUDY

e The study is based on data which is collected from investors through questionnaire.
e The data is collected with reference to Kopargaon Rural with 100 respondent.

e The study should be completed within stipulated time frame.

REVIEW OF LITERATURE
Lenard et., al. (2003) Evaluation of mutual fund perceptions by investors. The study demonstrates that the perception
of investors towards the factors like loss of investment, risk associated with investment and allocation of assets.it aslo
deals with fund’s age,diversification of portfolio,performance of fund,etc. The discoveries have shown that the extra
financial SR highlight has dialed back shared reserve exchanging for SR financial backers. When funds reach a certain
age, this study also shows that the contrasts among these Special Reserve fund and it’s standard counterparties remain
significant over time. Conditional multiattribute utility functions are capable of accurately capturing the preferences
of social responsibility investors, particularly when profits are generated from SRR funding, according to the study.
Kiran and Walia (2009) This paper examined, among other things, investors' views on the risks associated with
Mutual Funds, how they generate returns in line with other finance options as well as their practices for disclosure
and transparency. The findings of this research have focused on the issues which investors encounter when dealing
with superior services provided by Mutual Funds. According to this report, mutual funds are not seen as particularly
risky investments by most individual investors. As a result, it is considered to be more at the upper end of the rating
scale than alternative financing options. In addition, the study established that investors' perceived investment returns
from mutual fund investments and their level of income are strongly correlated.
Saini,al (2011) This study analyses investor’s opinion, behaviour and his perception related to different types of
mutual fund schemes, purpose role of financial advisors etc. the review shows that financial backers are drawn in by
liquidity, lucidity on offer reports, web exchanging, successive updates through SMS and a solid adherence to the
standards of the Relationship for Shared Assets in Speculation. In a survey of Indian investors conducted by Singh
(2012), it was discovered that the majority were perplexed by the investment in mutual funds and did not know how
to use them. According to the survey, investors value regular SMS updates, precise offer documentation, internet
trading, liquidity, and strict adherence to Asset Management Fund rules. An empirical survey of investors in India by
Singh (2012) revealed that the majority of respondents lacked a clear understanding of mutual funds' numerous
functions and were somewhat perplexed about the role they played.

DATA ANALYSIS AND INTERPRETTION
Table No.:1: Demographic Information of Mutual Fund Investors

Frequency Percentage Valid % Cumulativ e %

Age 20 To 30 47 47.5 47.5 47.5
30 To 40 27 27.3 27.3 74.7
40 To 50 14 14.1 14.1 88.9
Above 50 11 11.1 11.1 100.0
Total 99 100.0 100.0

Gender Male 62 62.6 62.6 62.6
Female 37 37.4 37.4 100.0
Total 99 100.0 100.0

Qualification Matriculation 5 5.1 5.1 5.1
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Higher 8 8.1 8.1 13.1
Secondary

Graduation 63 63.6 63.6 76.8
Post Graduation 23 23.2 23.2 100.0

Total 99 100.0 100.0
Annual Below 1 Lack 15 15.2 15.2 15.2
Income 1To 3 Lack 21 21.2 21.2 36.4
3Tob5 Lack 29 29.3 29.3 65.7
Above 5 Lack 34 34.3 34.3 100.0

Total 99 100.0 100.0

(Source: Survey Questionnaire)

DATA INTERPRETATION
Sample size n=100 respondent are shown in table no.1.
As per the data given in table no.1 it is clearly seen that investors between the age group 20 to 30 are more in
numbers i.e.47%, 27% investors belongs to age group30 to 40,14% investors are between the 40 to 50 age group and
about 11% are above 50. From the survey it was found that out of 100 respondent 63% investors are male and 37%
are female. Above table shows that 23% investors have post graduated,63% investors are graduated,8% investors are
investors with higher secondary level of education and about 5% are having matriculation.34% investors have an
annual income above 5 lakhs,29% investors having annual income between 3 to 5 lakhs, 21% investors having annual
income between 1 to 3 lakhs, and 15 % investors having annual income less than 1 lakh.
Table No.:2: Investors Opinion, Behavior And Perception W.R.T Mutual Fund

Frequency Percentage Valid% | Cumulative
%
Preference to Liquidity 24 24.2 24.2 24.2
Factor Risk 15 15.2 152 | 39.4
Return 55 55.6 55.6 94.9
Brand Value 3 3.0 3.0 98.0
Social Security 2 2.0 2.0 100.0
Total 99 100.0 100.0
Investor’s Partial 19 19.2 19.2 19.2
Knowledge Knowledge
About Aware only 60 60.6 60.6 | 79.8
Investment Specific
Schemes
Aware about 20 20.2 20.2 100.0
Funds In Which 1
Have Invested
Total 99 100.0 100.0
In Which Open Ended 2 2.0 2.0 2.0
Scheme Close Ended 8 8.1 8.1 10.1
Investor’s Have Liquid Fund 51 515 515 | 616
Invested Mid Cap 13 13.1 131 | 747
Growth Fund 14 14.1 14.1 88.9
Total 99 100.0 100.0
Which Feature of Diversification 24 24.2 24.2 24.2
MF Actract Most Return 55 55.6 556 | 79.8
to Investor Tax Benefit 15 15.2 15.2 100.0
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Total 99 100.0 100.0

Mode of One Time 34 34.3 34.3 34.3

Investment Investment
Systematic 65 65.7 65.7 100.0
Investment
Total 99 100.0 100.0

Experience In Good 67 63.6 63.6 63.6

Investing In

Mutual Eund Bad 33 36.4 36.4 100.0
Total 100 100.0 100.0

(Source: Survey Questinnaire)

DATA INTERPRETATION
Sample size n=100 respondent are shown in table no.2

Table no. 2 shows that about 55% investors gave their first preference to returns coming from mutual fund,

24% gave their first preference to liquidity, 15% to the risk associated with mutual fund and so on. 60% investors are
only aware about specific schemes related to mutual fund, 20% investors are having knowledge about schemes which
they have been invested. And 19% investors are having partial knowledge about mutual fund investment. 51%
investors are those who invested in liquid funds, 14 % investors invested in growth funds, 13 % invested in mid cap
and 2% are invested in open ended fund.55 % investors are said that they are attracted towards mutual fund because
of it gave them higher returns, 24% are attracted because of diversification and 15% attracted because of tax benefit.
65% investors prefer systematic investment and 34% investors prefer one time investment. About 67% investors have
good experience by investing in mutual funds and 33% investors face bad experience.

FINDINGS AND SUGGESTIONS

It is found that investors between the age group 20 to 40 are more tend to invest their income in stock market.
Investors having annual income more than 3 lakhs are more in number as per data analysis.

Majority of investors are graduated and invest their income in mutual fund. Male investors are more in numbers
as compared to female investors. This is due to female investors invest their money in gold and jwellaries.

As per the data analysis it is found that majority of investors gave their first preference to return coming from
mutual fund investment then liquidity and finally risk.

Most of the investors are attracted towards mutual fund because of mutual fund provides high returns to them.
Also some investors are attracted because of mutual fund schemes are diversified and few of them attracted
towards mutual fund as it provides tax benefit to them.

On the other hand, 51% of Investors have invested in liquid fund since they believes that it is safer option and
have minimum risk.

It has been found that most of investors have made short-term investments, indicating that they are not willing
to make long-term investments owing to the numerous hazards involved.

From the data analysis it is found that investors invested in mutual fund because of it provides high returns,
transparency, flexibility, affordability and for liquidity.

The question that all customers, regardless of age or financial situation, ask is , "Are mutual funds a safe
option?" what safeguards them? The definition of the industry and legal regulation are the foundations on which
the mutual fund industry is safe. The correct understanding is necessary because MF invest in capital market.
Therefore, the essential preconditions are well informed seller and buyer who comprehend the product (here,
the capital market and money market instruments) and assist them in comprehending it.

The mutual fund manager is responsible for deciding which investments should be included in a portfolio of
funds when he invests in one. Financial backers can eliminate the gamble of the board by putting resources
into record supports that don't utiliz